






























“We Have Safely Served Our Policyholders 
24 Years......and Present This Statement 


as Evidence of Our Security and Progress” 


Cf Cremverd__ 


PRESIDENT 
























Financial Statement 
GREAT SOUTHERN LIFE INSURANCE COMPANY 
December 31, 1933 





ADMITTED ASSETS 
$ 1,338,645.71 


Subject to Check. 

First Mortgage Loans................. 18,021,691.41 
Secured by first liens on real estate worth 
more than twice the amount loaned, 

RR lr ia a goo ein woes oie 4,393,899.15 
Improved and revenue bearing. 

Municipal Bonds and Collateral Loans... 2,604,287.17 


1933 —A Successful Year 


During 1933, our Company paid all of its taxes 
amounting to considerably more than $100,000.0u; 
advanced more than $300,000.00 on first mortgage 
loans for the payment of city, county and _ state 
taxes; took care of all operations; met every claim; 





Policy Loans and Premium Notes....... 13,263,963.31 has already paid the customary January dividend 
Within the reserve. and increased the surplus by $200,000.00, bringing 
Interest due and accrued............... 796,640.51 the total surplus up to more than $2,000,000.00 
Net Premiums in process of collection.... _1,093,256.96 which, together with the $3,000,000.00 fully paid 
Secured by legal reserve. capital creates a surplus protection to policyhold- 
Total Admitted Assets................. $41,512,384.22 ers which exceeds legal requirements by more than 


$5,000,000.00. 






In addition, the Company does not tcday owe one 
borrowed dollar and has cash in banks of nearly 
a million and a half dollars. 


LIABILITIES 


Legal Reserve for protection of Policy- 
holders as required by law, invested in 






































te a en eee $35,682,701.70 OFFICERS 
Death Claims due and unpaid.......... NONE E. P. GREENWOOD Presid 
Claims reported but proofs not received ap 194,835.67 L. S. ADAMB...................Vice-President and Treasurer 
Reserve for Interest and Premiums Paid F. A Grittin.-Vice-President and Manager of Agencies 
* . C. CAMERON. ...«- Vice-President an ctuary 
im Advamod... ...........--..5-5-- 438,119.00 DR. J. E. DANIEL. ccccccsssse-ssesenee Medical Director 
Reserve for See 124,775.00 = ‘ —. NE .......... Secretary = Assistant Treasurer 
sess, . C. NICHOLSON.)....................Investment Department 
Accrued Commissions and Accounts. .... 68,480.33 VINSON, ELKINS, SWEETON & WEEMS........... 
Borrowed Money . Re ab a a ae ew OO oe NONE quenssesocsspecescoces ; General Counsel 











Surplus protection to 


policyholders in addi- DIRECTORS 


































tion to legal require- L. S. ADAMS, Vice-Pres. and Treas.ccscssssou Houston 
ments: 1 J. C. CAMERON, Vice-Pres. and Actuary...... 
If i ital. $3,000,000.00 CHARLES COBB, Jr., Capitalist........ I 
a, paid "wot premiere te DR. J. E. DANIEL, Medical Director Houston 
1x surpius..... ’ ’ - J. A. ELKINS, Attorney................... Houston 
Unassigned surplus E. P. GREENWOOD, | President. Se woe DAL 
° > 4 = ‘IN, .-Pres. and Mer. Agencies..Houston 
and profits ...._1,003,472.52 5,003.472.52 ALLEN C. HUCKLEBEBRY. 
Oil Operator sa Asha cecesmeeeeeeOklahoma City 
ee Ree Se eee eal sh eis ee $41,512,384.22 JOHN T. SCOTT, Chairman of the Board, 
First National Bank....... Mee 
C. A. SWEETON, Attorine7........cccoccr-cosccsccssocoomsse Houston 
W. A. VENBON, BORG cncecccccstimmenennnnns Houston 















Great Southern Life Insurance Company 
HOUSTON, TEXAS | 
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Use the Sight Meter 


The Sight Meter measures il- 
lumination in definite units, 
with scientific precision. Zones 
on the scale indicate the amount 
of light needed for various pur- 
poses. If your building meets 
standard lighting requirements, 
or if you improve present light- 
ing up to standard, our illumin- 
ation experts will certify your 
lighting equipment. 
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THE FIAST HOTELS in tue WORLD with 


Calif Guest Reon ply 


aa ATATLER 


Follow a Leader |=: Sel 


ER SATISFACTION 


'TATLER HOTELS have led the way in providing their 


patrons with the comfort and protection of light certified 
to be accurate, by scientific measurement. They have found it 


good business in dollars and cents, as well as in good will. 


You can reap the same profitable results by assuring your 
patrons the comfort and protection of adequate illumination. 
Your employees will work more efficiently with correct light. 


Protected eyes and nerves make business go more smoothly. 


Lighting experts from your electric service company will 
gladly measure the illumination in your building, with the sci- 
entifically accurate Sight Meter. If lighting is not efficient, they 
will show you how to improve it. This service is without cost 


or obligation. 
For Information Concerning This Service 


Phone Mrs. Shelburne, 2-9321, or— 


Come in and see the Sight Meter work 


DALLAS POWER & LIGHT 
COMPANY 
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The Building Outlook 


Construction Under Way and Proposed 
Promises Substantial Increase Over 
Last Few Years 


EW construction now under way 
in Dallas or proposed for the 
near future is in excess of $1,- 
500,000 in valuation, according 
to figures compiled from avail- 

able records. Business buildings under 
way and proposed total approximately 
$1,220,000, with residential building now 
going on totaling approximately $280,000. 

Conditions are favorable for the best 
building program in Dallas in three 
years, with very little vacancy in resi- 
dential property (practically none in the 
better class homes), with about 300 new 
families moving to Dallas monthly, with 
few warehouse and industrial buildings 
on trackage now vacant, and the demand 
increasing, and with many loan com- 
panies announcing that they are again 
ready to finance new construction. As 
workers return to steady employment, 
many families now doubling up _ will 
again seek separate establishments, add- 
ing tremendously to the demand and 
calling for a greatly accelerated building 
program during the next few months to 
supply the need for adequate housing. 

Twenty-six business buildings are now 
in process of construction or remodeling, 
totaling in value approximately $370,000, 
with four large projects practically as- 
sured that will total nearly one million 
dollars. 

Residential building includes about 
fifty homes of the better class now be- 
ing erected at a total cost of around 
$250,000, with four apartments being 
constructed at a total cost of $30,000. 

New Business Buildings 

Business building construction now 
going on includes the following: 

Repair fire damage to plant of the 
Phoenix Refining Company, Eagle Ford 
Road; cost about $10,000. 

Remodel film exchange building at 
Young and South Harwood; cost about 
$10,000. 
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Warehouse addition for M.-K.-T. Rail- 
way, contract awarded for $12,000. 

General repairs and storage tanks for 
Dallas Cotton Mills; cost about $4,000. 

Repair fire damage to plant of Dallas 
Show Case Company, Corinth and South 
Akard Street; cost about $5,000. 

Filling station at 7057 Snider Plaza; 
cost $5,000. 

Theater building for colored at 2407 
Elm St.; cost about $15,000. 

Repair fire damage to building at 1212 
Main St.; cost about $3,000. 

Bottling plant for Coca-Cola Bottling 
Company, 1101 Second Ave.; cost about 
$10,000. 

Repairs to building at 1713 Elm St.; 
cost about $4,500. 

Addition to garage of Mrs. Baird’s 
Bread Company, Bryan and Carroll; cost 
about $10,000. 

Field house and comfort station at 
Keith Park. 

School improvements and _ beautifica- 
tion at David Crockett School and J. L. 
Long Junior High School; estimated cost 
$40,000. 

Remodel front for W. T. Grant Com- 
pany, 1609 Main St.; cost about $2,000. 

Addition to plant of Southwest Tablet 
Manufacturing Company, 2501 Cleveland 
St.; cost about $10,000. 

Warehouse at 2300 Hickory St.; cost 
about $1,000. 

Store buildings at Gaston Avenue and 
La Vista Street; cost about $15,000. 

Factory building at Cedar Springs and 
Routh Street for Fashion Studio; cost 
about $10,000. 

Store buildings at Commerce and 
Akard Streets. Estimated cost $15,000. 

Addition to office of Burrus Elevators; 
cost about $2,000. 

Battery station at 1706 Ross Ave.; 
cost about $8,000. 
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Proposed Buildings 


Important new building projects pro- 
posed for the near future include: 

Addition to Oak Cliff High School; 
estimated cost $40,000. 

Remodel building at 1609 Elm St. for 
Dunton’s Cafeteria; estimated cost $30,- 
000. 

New theater for Highland Park Shop- 
ping! Village; estimated cost $250,000. 
Field house and improvements 
White Rock Lake; no estimate of cost. 

Building for Singer Sewing Machine 
Company, 1514 Elm St., four stories. No 
estimate of cost. 

Store building at Abrams and Gaston 
Avenue, for Skillern’s; estimated cost 
$60,000. 

Open air theater at Roger Q. Mills 
school; estimated cost $100,000. 

Business building at 2617 North Pearl 
St.; no estimate of cost. 

Postal building at Jackson, Houston, 
Broadway and Commerce, estimated cost 
$600,000. 

Race track and grand stand at State 
Fair grounds; estimated cost $150,000. 


at 


ope 
Air Service Extended 


Breakfast in Dallas and lunch in 
Omaha, and late afternoon arrival in 
Minneapolis and St. Paul, is the servic? 
announced by United Air Lines, which 
brings the Northwest into closer rela- 
tionship with Texas than ever before. 

Passengers leaving Dallas on United 
Air Lines’ Daylight Flyer at 8:30 a. m. 
and Fort Worth at 8:55 a. m., reach 
Kansas City at 12:30 transferring to an- 
other plane reaching Omaha at 1:40 p. m. 
and Minneapolis at 4:50 p. m. 

A breakfast-to-midafternoon service 
from the Twin Cities to Fort Worth and 
Dallas is also announced. 


oe 


Captain Lester L. Maitland, noted 
flyer, in Dallas recently, praised Dallas 
for its work in promoting aviation and 
declared that Love Field and Hensley 
Field are two of the finest airports in the 
country. 
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Federal Reserve Bank 
Monthly Review 


A stronger undertone of confidence ard 
a noticeable expansion in the demand 
for merchandise were outstanding de- 
velopments in this district during the 
past month. Sales of department stores 
in principal cities reflected an increase 
of sixty-three per cent over the previous 
month, which was considerably larger 
than seasonal, and exceeded those of the 
closing month of 1932 by twenty-two per 
cent. While wholesale distribution is 
usually quiet in December, sales in some 
lines were greater than in November, 
and in others the declines were less than 
seasonal. Sales in all reporting lines 
were substantially larger than a year 
ago. Due to the active consumer buying, 
many retailers had to make replacement 
purchases to meet the demand. Collec- 
tions were well sustained during the 
month. Debits to individual accounts 
were twelve per cent larger than in 
either the previous month or the corre- 
sponding month last year. 


Reflecting the improved trade condi- 
tions, the number of commercial failures 
remained near the low November figure 
and the liabilities of defaulting firms 
were smaller than in any month since 
July, 1927. 


General rains over a large portion of 
this district since late in December have 
greatly benefited winter crops and live- 
stock ranges. Nevertheless, there re- 
mains a deficiency in subsoil moisture 
due to the fall drouth, and much addi- 
tional rainfall is needed to overcome this 
shortage. Farmers generally have made 
good progress with winter plowing. 
Ranges are still in poor condition over a 
large area, but livestock has held up 
fairly well. 


Member bank deposits showed a fur- 
ther expansion in December. The daily 
average of combined net demand and 
time deposits amounted to $680,863,000 
as compared with $654,145,000 in Novem- 
ber, and $613,028,000 in December, 1932. 
This figure is the highest reported since 
late in 1931, and is $100,000,000 above 
the low point reached in August, 1933. 
Federal reserve bank loans to member 
banks totaled only $440,000 on January 
15, as compared with $1,003,000 a month 
earlier, and $4,369,000 a year ago. Fol- 
lowing the Christmas buying season 
there has been a substantial return flow 
of Federal reserve currency. The actual 
circulation on January 15 totaled $51,- 
909,000 as compared with $54,102,000 on 
December 15, and $37,515,000 at the mid- 
dle of January last year. 


Construction work showed some im- 
provement during the month. The val- 
uation of building permits in December 





Page Six 


BUSINESS: 









was seventeen per cent larger than the 
low November figure, but was. still 
twenty-nine per cent below that a year 
earlier.—Federal Reserve Bank Monthly 
Review. 


em. 2 


Dallas Sets Pace 
in Finance 


With a total of $139,591,438, Dallas 
bank clearings for January exceeded the 
same month a year ago by more than 
$31,000,000. January clearings were the 
highest for the first month of the year 
since 1931. 


Dallas continues to set the pace for all 
cities in its population class in bank 
debits, and leads many cities of larger 
population. Following is the latest 
weekly tabulation released by the Fed- 
eral Reserve Bank: 


|S ne tee $33,270,000 
Cl Ce ee ee 32,455,000 
RRS PRRRIUINNO ons cession cctecdses: 31,083,000 
TCS NE ae eet eee eee, eae 29,460,000 
LED) OO eee ena 28,472,000 
OR ern 27,908,000 
Co LS lie 2 ann peer 26,352,000 
indianapolis. .......:.-..-......- 25,580,000 
Sy SEES eis 25,311,000 
LAS Re Ee ire eter 25,238,000 
BERN NNN RINNE ooo cates nsec cs 24,463,000 
eR atria eer eee 23,276,000 
SS OIE: 23,206,000 
Providience .......-.---<..-:----- 21,989,000 
ee pee tokens 21,517,000 
NNR Seo, hae 21,289,000 
CORO Se omnes te 19,681,000 
UN ee ok 18,851,000 
Sire NOeN © .....--—-5-<---5-- 18,420,000 
UMN oe cae 16,015,000 
Oklahoma City ................ 15,465,000 
Kort Worth .....=:..i.-...-...- 12,064,000 
pan AMmtONIO ............------ 11,604,000 


Dallas Leads State 
in Retail Sales 


Dallas led all the larger cities of the 
State in increases in department store 
sales in December, 1933, over December, 
1932, with a gain of 25.5 per cent. The 
December gain over November was 57.7 
per cent. 


For the State as a whole, December, 
1938, gain over the same month in 1932 
was 22.3 per cent, and the December 
gain over the previous month was 56.1. 
Dallas also led all larger cities in gain 
in dollar sales in 1933 over 1932, most 
of them showing a decline while Dallas 
showed a gain of 1.6 per cent. 












Items of Local and Regional Interest, Showing 
Current Trends in Commerce, Industry and Finance 


Summary of Texas 
Business Review 


Texas continues to share in the pre- 
vailing nation-wide and world-wide im- 
provement. Retail sales showed a greater 
increase between November and Decem- 
ber than the average of the preceding 
seven years, and the dollar value of the 
stores reporting to this Bureau was 
twenty-two per cent greater than in De- 
cember, 1932. Collections too have great- 
ly improved, thirty-five per cent of out- 
standing accounts having been collected 
in December against thirty per cent a 
year earlier. 

New passenger car registrations in 
Texas were fifty-three per cent greater 
than in December, 1932, and for the en- 
tire year 1933 were sixty-three per cent 
greater than in 1932. 

Cotton mill activity made a favorable 
comparison with December last year in 
bales of cotton used, yards of cloth sold, 
and in unfilled orders. This same favor- 
able comparison also holds for the entire 
year 1933 compared with 1932. 

Commercial failures in Texas declined 
materially from December, 1932. For 
the entire year 1933 there were only 
ebout half the number of failures as in 
the previous year, and liabilities showed 
a corresponding decline. 

Debits to individual accounts in the 
Dallas Federal Reserve district increased 
slightly while total deposits of the re- 
porting member banks showed a moder- 
ate rise. 

Employment and payroll as reported 
by 855 Texas establishments the week 
ended January 13 showed another sub- 
stantial advance over the corresponding 
week last year with the number of em- 
ployees increasing seventeen per cent 
and payroll eleven per cent. These fig- 
ures do not include workers on the Fed- 
eral emergency program.—Texas Busi- 
ness Review. 


ie 


Forbes Shows Dallas 


in Best’ Area 


Forbes’ current business map shows 
North Texas, with Dallas at its very 
center, as one of the largest “best” 
areas in the country. Concerning the 
Southwest, Forbes says: 

“In the Southwest, Arkansas, Louis- 
iana and Texas are moving upward, and 
each of these states has more than its 
share of ‘best’ territory.” 

Concerning the national situation, the 
magazine says, in part: 

“Prospects brighten that spring will 
bring heartening business sunshine. The 
first month of the year has brought some 
but not sensational improvement. Feb- 
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ruary should bring moderate quickening 
of activity. Thereafter the rate of re- 
covery is likely to be better provided 
Congress and Washington do not unduly 
interfere with returning confidence. Re- 
cent developments at Washington have 
tended to allay rather than aggravate 
apprehension. Meanwhile, the underly- 
ing economic trend has been towards 
stability and somewhat higher prices.” 


* * + 


Rail Lines Report 
Freight Increase 


Dallas outbound carloadings of the 
Missouri-Kansas-Texas Lines in Janu- 
ary were double those of January, a year 
ago, 512 compared with 233. Inbound 
carloads totaled 1,012 as compared with 
816 for January, 1933. 


Figures for the entire Katy Lines 
showed a January gain in carloadings of 
17.8 per cent over January, 1933, and of 
seven per cent over December, a month 
which usually has heavier loadings than 
January. 

* * *K 

The Missouri-Kansas-Texas Transpor- 
tation Company, which handles the pick- 
up and delivery of less-than-carload 
freight for the Katy lines in Texas, re- 
ports a gain in 1933 of thirty-eight per 
cent in the tonnage handled by the com- 
pany. During the last six months of 
1933 the company had an average gain 
of 2,000,000 pounds per month. 

eo & * 


The Texas & Pacific Railway reports 
an increase in carloadings in January of 
six per cent over December. 


* * * 


Commercial Failures 
in Texas Decline 


Commercial failures in Texas in 1933 
totaled 484, compared with 911 in 1932. 
Liabilities in 19383 were $11,714,000, in 
1932, $19,741,000. 

In December, Texas had but twenty- 
five failures, with total liabilities of 
$403,000. 

In December, the Eleventh Federal Re- 
serve District had but thirty-three fail- 
ures, with liabilities far less than in any 
other reserve district. 


ae 


Dallas Employment 
Up Substantially 


Dallas showed a gain of 14.8 per cent 
in employment in January, 1934, over 
January, 1933. Reporting to the Bureau 
of Business Research of the University 
of Texas, 111 establishments showed 
11,503 workers in January, 1934, com- 
pared with 9,702 in January, 1933. 

For the State, 855 establishments re- 
porting showed workers totaling 70,311 
in January, this year, compared with 
60,244 in January, 1933. 
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Old Pictures Wanted 


This magazine is seeking to build 
up a file of old views of business 
and residential districts in Dallas 
that have historical interest. The 
editor will appreciate it if persons 
owning such pictures will communi- 
cate with him. Copies will be made 
for our files and pictures returned 
immediately.—The Editor. 











Texas Farmers Will Receive 
$53,000,000 


Texas farmers will receive $53,000,000 
in 1934 for co-operating with the Fed- 
eral Government in its effort to control 
production, Victor H. Schoffelmayer, ag- 
ricultural editor of The Dallas News, 
estimates. This money will be distrib- 
uted as follows: Cotton, $39,408,075; 
wheat, $5,500,000; corn, $5,948,000; hogs, 
$2,013,750. 


* * * 


Brookmire Predicts 
Big Sales Increase 


Brookmire Economic Service, in a na- 
tional survey to determine probable in- 
creases in retail trade for the first half 
of 1934, estimates that the Southwest, 
for the period from January through 
June, this year, will have an increase in 
retail sales of thirty-three per cent over 
last year. 

* * * 


Reserve District 
Retail Sales Up 


The National Retail Dry Goods Asso- 
ciation members closed the year with a 
sales decrease of 3.4 per cent, compared 
with 1932, but three Federal Reserve 
Districts—Atlanta, Dallas and Cleveland 
—showed gains.— Sales Management 
Magazine. 

* * * 


1,567 New Charters in 
Texas Last Year 


New companies chartered in Texas in 
1933 totaled 1,567 with aggregate capi- 
talization of $28,269,000, classified as 
follows: Oil, 355; public service, 7; man- 
ufacturing, 219; banking-finance, 91; real 
estate-building, 140; transportation, 32; 
merchandising, 434; general, 289. 

Permits issued to foreign corporations 
totaled 272, compared with 279 for 1932. 


oe © 


Local NRA headquarters have been 
moved from the sixth floor of the Cham- 
ber of Commerce building to 1211 Repub- 
lic Bank Bldg. The district office of 
the Bureau of Foreign & Domestic Com- 
merce remains at its former location in 
the Chamber building. 





Dallas Leads State 
in Building 

January building permits totaled 
$251,880.45, of which $172,377.45 was for 
Dallas proper, $67,000 for University 
Park and $12,503 for Highland Park. 
Dallas led all cities in the State during 
January. Houston was second with 
$169,320, Beaumont third with $101,950, 
Corpus Christi fourth with $67,474 and 
Fort Worth fifth with $52,415. 
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Two Dallas Egg Plants 
Resume Operation 


The Ovson Egg Company of Chicago 
has reopened its egg-breaking and can- 
ning plant at 1918 North Houston St., 
and the plant is now in full operation. 

The Merchants. Cold Storage Company 
has purchased the equipment of the egg- 
breaking plant of the Borden Produce 
Company, Inc., at 1301 Broom St., for- 
merly owned and operated by the Titman 
Egg Corporation. The plant has been 
leased to W. W. Butler, Inc., who are 
now operating it. 

These two reopened plants are giving 
employment to about 150 persons. 


e * * 


Operations Consolidated 


Consolidation of operations of the 
Safeway and Piggly Wiggly Stores in 
Dallas has been announced by F. O. 
Burns, president of Safeway Stores, Inc., 
of Texas. Mr. Burns at the same time 
announced the appointment of A. J. 
Staples as secretary-treasurer and dis- 
trict manager for Dallas, and continu- 
ance of E. C. Tuggle, Southern division 
manager of markets, as district manager 
of markets for Dallas. Mr. Staples was 
transferred from Oklahoma City. 





Feb. 11-15—Texas Rexall Convention; 400. 

Feb. 16-18—World Students’ Christian Federation 
Conference, District; 75. 

Feb. 17—National Aid Life Association, Texas 
sales conference; 

Feb. 24—State Y. M. C. A. Sunday School Bas- 
ket Ball Tournament. 

Feb. 26—Bankers Life of Des Moines; 100. 

Feb. 26-28—Weichsel’s Beauty School and show; 
800. 


Feb. —Young People’s Conference, Episcopal 
Diocese of Dallas; 250. 

Feb. —Ursuline Academy Homecoming; 100. 

Feb. —Methodist Training School for Sunday 
School Workers. 

Feb. —Texas Radio Sales Co.; 150. 

Feb. —Texas-Louisiana Tariff Bureau. 

Mar. 3—State Y. M. C. A. Gymnastics Tourna- 


ment. 

Mar. 9-14—State Boys Basket Ball Tournament; 
150. 

Mar. 16-17—Texas Cotton Association; 300. 


Mer. —Regional Convention, World Fellow- 
ship Congress. 

Mar. —Hockaday School Homecoming; 100. 

Mar. —State Baptist Executive Board; 200. 
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Plant of Olive & Myers Manufacturing Company, 
pioneer furniture manufacturers of the Southwest 


New Concerns 


In January, Dallas acquired 107 new 
business establishments, classified as 
follows? Wholesale and distributing, 22; 
retail, 46; manufacturing, 7; oil and oil 
field equipment, 12; miscellaneous, 20. 
Seventeen of these new concerns are 
branches or agencies of sectional or na- 
tional concerns. In addition, 28 new 
Dallas corporations were formed, not yet 
included in these totals as their plans 
and places of business have not yet been 
announced. 

Among the new concerns established 
during the month were: 


Wholesalers 


American Bottler Supply Company, 
2100 Cedar Springs. Bottlers’ supplies. 
John R. Kivlen, manager. 

Blue Bonnet Flour Corporation, Dallas 
Bank & Trust Building; incorporated by 
Tom W. Newsome, Blaine Thompson and 
Fletcher B. Pope. Flour wholesalers. 

Cafe Equipment Company, 1807 Com- 
merce St. Fixtures. Bill F. Roach, man- 
ager. 

Chalmers-Dudley, Inc., 
Club Bldg. Toilet goods. 

Em-Bee Hat Manufacturing Co., 
Fidelity Bldg. Hats. 

Lone Star Drug Company, 1015 Jack- 
son St. Drugs. 

Novelty Knitwear Company, 1003 
Commerce St. Incorporated by H. D. 
Brin, Arnold Hermer and E. Garonzik. 

Southwestern Fixture Company, 
1207% Commerce St. Store window and 
display fixtures. M. Kreeger, manager. 


1125 Athletic 


218 


Page Eight 


Manufacturing 

Blechman Millinery Company, 1007 
Commerce St. Incorporated by Henry 
Blechman, Rose Blechman and Florence 
Blechman. 

Crockett’s Bakery, 
Road. Retail bakery. 

Davis & Wingfield Manufacturing Co., 
905 South Peak St.; manufacturers of il- 
luminated Swiss placque and other ex- 
clusive novelties. Ray V. Davis and H. 
W. Wingfield, owners. 

New Method Laundry & Cleaning Co., 
2225 Cedar Springs. Laundry. , 

Parkland Printery, 3111 Knox St. 
Printers. T. M. Medlock, owner. 

Sno-Ice Company, 2700 Commerce 
St. Manufacturers of ice shaving ma- 
chines. 


New Dallas Product 
Sno-Ice Company, Inc., has established 
a plant at 2700 Commerce St. and is 
now in production on a new electric 
ice shaving ma- 
chine being mar- 
keted under the 
trade name, “Sno- 
Master.” The ma- 
chine is placed on 
the counter of 
drug stores and 
other places dis- 
pensing cold drinks, 
and at the touch of 
a lever places the 
proper amount of 
finely chipped ice 
in the glass in- 
stantly. National 
distribution is 
planned. 


622 Eagle Ford 


Oil and Oil Field 
Equipment 


Arcadia Refining Company, 1402 Mag- 
nolia Bldg. Oil refiners. John L. 
Herschbach, vice-president and general 
manager. 

Bridgeport Machine Company, Wich- 
ita, Kansas. Transferred Fred Parks, 
Texas manager, to Dallas as State head- 
quarters. Residence 5222 Goodwin St. 

Emerald Petroleum Company, 210 Con- 
struction Bldg. Oil producers. Incorpo- 
rated for $45,000 by E. G. Senter, Jr., 
E. G. Senter and O. S. Knisely. 

Gas Lift Sales Company, Inc., 501 
Magnolia Bldg. Distributors for the 
products of Gas Lift Engineering Com- 
pany, Oklahoma City, Okla. 

Howard Petroleum Company, Repub- 
lic Bank Building. Incorporated by Mik 
B. Siegel, I. W. Siegel and Howard 
Siegel. 

G. A. Lamm, 1010 Insurance Bldg. Oil 
operator. 

Oil Treatment Chemical Co., 111 
Murray St. Chemicals for oil treatment. 
T. B. Staten, manager. 

R. B. Oil Company, First National 
Bank Building. Oil producers. Organ- 
ized by Ralph Briggs and others. 

Louis Sikes, Inc., 917 First National 
Bank Bldg. Incorporated by Louis Sikes, 
H. P. Kerr and Carl C. Cook; capital 
stock, $100,000. Oil producers and drill- 
ing contractors. 

Western Supply Company of Texas, 
1309 First National Bank Bldg.; oil field 
equipment and supplies. 

G. C. Zingery, 905 Magnolia Bldg. Oil 
field maps. 
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Branches and Agencies 


DeLeon Peanut Company, 3010 Ross 
Ave. O. T. Mouzon, agent. Head- 
quarters, DeLeon, Texas. 


E. I. Du Pont de Nemours & Company, 
2219 Commerce St. Atlanta branch 
moved to Dallas and this city made 
regional headquarters for Texas, Okla- 
homa, New Mexico, parts of Mississippi 
and Tennessee, for the finishes division. 
G. F. Baldwin, division manager. Head- 
quarters, Wilmington, Del. 

Marshall Field & Company, 316 Santa 
Fe Bldg. Reopened Dallas branch. Fred 
L. Mellen in charge. Headquarters, 
Chicago, Ill. 

Galion Allsteel Body Company, Galion, 
Ohio. Hydraulic dump bodies. American 
Body & Equipment Company named Tex- 
as distributors; large stocks carried in 
Dallas. 

Hamilton Depositors Corporation, 805 
Wilson Bldg. Investments—individual 
trust estates. S. H. Billingsley, district 
manager; C. L. Moruzzi, State manager. 
Headquarters, Denver, Colo. 

Ilg Electric Ventilating Company, 1814 
Allen Bldg. Electric blowers, fans, heat- 
ing, ventilating and cooling systems. Re- 
opened Dallas branch, with D. Dana 
Price, manager. Headquarters, Chicago, 
Il. 

Interstate Bond Company, 805 First 
National Bank Bldg. Financing of tax 
payments. . W. H. Kindred, local repre- 
sentative. Home office, Atlanta, Ga. 

Kalamazoo Vegetable Parchment Com- 
pany, Kalamazoo, Mich. Secured permit 
to do business in Texas, Robert H. 
Hughes, Milam Hotel, Texas agent. 

Madam White Cosmetics Corporation, 
established Texas branch in Dallas in 
charge of Capt. Paul Holmelund, who 
will make his headquarters here. 

Milprint Products Corporation, Mil- 
waukee, Wisc. Package merchandising, 
printers, lithographers, cellophane, etc. 
Made Dallas district headquarters, with 
R. V. Dickey, 505 East Sixth St., district 
inanager. 

Music Corporation of America, 1910 
Tower Petroleum Bldg. Norman Steppe, 
manager. Headquarters, Chicago, IIl. 

Orange Crush Company, Chicago, IIl., 
beverages; made Dallas Southwestern 
district headquarters, with Jack M. 
Moore, 818 Thomasson Drive, manager 
for Texas, Oklahoma, Arkansas and 
Louisiana. 

Ponca Wholesale Mercantile Co., 1315 
Young St. Wholesale cigars, cigarettes, 
tobacco, candy and chewing: gum. H. O. 
Moss, formerly of El Paso, district man- 
ager; Louis Weksler, president. 

W. A. Sheaffer Pen Company, Fort 
Madison, Iowa; made Dallas district 
headquarters, with W. J. Hunsucker, 
transferred from New Orleans, district 
manager. Mr. Hunsucker lives at 6223 
Velasco St. 

Tnemec Company, Inc., Kansas City, 
Mo., opened office 10th floor, 2nd unit, 
Santa Fe Building, in charge of W. K. 
Angell. Stocks of paints and oils made 
by the company carried in Dallas. 
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A. W. Wheaton Brass Works, Newark, 
N. J. Established stocks and represen- 
tation through Southwestern Service 
Company, 947 South Lamar St. The com- 
pany makes faucets, valves, bronze cast- 
ings, oil and gasoline specialties. 


Miscellaneous 

The Ambassador, 1312 South Ervay St. 
Apartments. 

Carraway Engineering Co., 613 North 
Pearl St. Air conditioning. Thomas W. 
Carraway, manager. 

Co-operative X-Ray Laboratory, 1417 
Medical Arts Bldg. Laboratory. 

Dallas Air Conditioning Company, 
Ine., 3500 Commerce St. Incorporated 
by S. Y. Guthrie, W. W. Fuller and 
Franz W. Zeiske. Capital, $10,000. 

Dallas Production Credit Association, 
third floor, Hall of Records Building. 
Crop production and livestock loans. 

Federal Adjustment Company, 
North Texas Bldg. Adjusters. 
Bower, manager. 

Independent Ice & Refrigeration Com- 
pany, 509 Santa Fe Bldg. 

Sawhill & Campbell, Inc., 521 Con- 
struction Bldg. Engineers. 

U. S. Government, Department of 
Justice, War Risk Insurance Unit, 433 
Federal Bldg. 
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New Charters 


Ainsworth Construction Corporation, 
contractors; capital stock, $10,000; A. G., 
H. D. and S. M. Ainsworth, incorpo- 
rators. 


American Plumbing Company, mer- 
chandising; capital stock, $2,000; W. M. 
Nesbitt, D. Headington and J. O. Mizell, 
incorporators. 

Builders of America, promotion of 
trade; no capital stock. Joe F. Leopold, 
M. M. Cherry and William Langley, in- 
corporators. 

Continental Fence Company, merchan- 
dising; J. S. Ownby, J. M. Moore and 
J. D. Hunter, incorporators. 

Dallas Commercial Co., garages, auto- 
mobiles; H. E. Fields, J. R. Mills and 
S. A. Williams, incorporators. 

Dallas Jockey Club, raise, buy and sell 
livestock; T. R. Jones, R. B. George and 
T. A. Hester, incorporators. 

Fine Arts Theaters, operate theaters; 
capital stock, $2,000; C. E. Kennemer, 
Jr., M. L. Franklin and Mae Ashlock, in- 
corporators. 

R. B. George Investment Co., loans and 
securities; capital stock, $100,000; R. B. 
George, W. H. George and R. S. Lowe, 
incorporators. 


(Continued on Page 20) 





Where Fifteen Hundred Men Go Back to Work 














Above is an air view of the gigantic 
Ford plant on East Grand Avenue, where 
1,500 men are going back to work as 
rapidly as production schedules can be 
adjusted. 

With the reopening of the Dallas and 
Norfolk plants, Ford has ten assembly 
plants in operation, at Chester, Pa.; Chi- 
cago, Dearborn, Mich.; Edgewater, N. J.; 
Kansas City, Louisville, Richmond, 
Calif.; Somerville, Mass. 


The Dallas plant, because of its mod- 
ern equipment and strategic location, 
was chosen for reopening to serve the 
entire Southwest. 


C. B. Ostrander, manager of the Dal- 
las branch, has extended an invitation to 
the public to visit the plant when full 
operation is in effect. Dates for the re- 
ception of visitors will be announced 
shortly. 
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The Spring Market Season 


We are now in the midst of our annual spring 
market season, a very important event in the busi- 
ness life of Dallas. Our semi-annual market seasons 
and style shows have become an institution in the 
Southwest and are well known in the wholesale and 
manufacturing centers of the entire United States. 

Dallas is now one of the prime distribution and 
market centers of the country, a position that has 
been attained by its geographical location and the 
aggressiveness and industry of its wholesalers and 
manufacturers. 


It is interesting to realize also that the Dallas 
Market has improved its standing materially during 
the past few years of strenuous times. It is also 
very interesting to know that the wholesalers this 
spring are practically equaling the volume of busi- 
ness done back in the banner year of 1928. 


This is indeed an accurate barometer of returning 
business prosperity. The wise business man in every 
line of industry will so set his sails as to take full 
advantage of the trade winds. It is a rare oppor- 


tunity. 
oe 


The First Year of the New Deal 


As 1933 passes into history and we move into the 
cycle of another year the thoughts of most of us 
turn to the perspective gradually shaping itself of 
the bold adventure of the Nation’s head. 

No doubt history will write down some things on 
which Mr. Roosevelt’s judgment proved in error. 
But most of us will remember that when he came 
into command the waters of calamity were crashing 
against the last line of defense. All men and women 
who think and who are responsible for the holding 
together of ordered industry will never forget the 
fear and blackness of the early months of 1933. How 
the demon of despair had practically taken charge. 

For the smiting of that demon no one can with- 
hold credit from our President. At the moment it 
seemed a miracle and after ten months of settling 
down it seems no less a miracle. Through the radio 
he literally spoke to the American people as man to 
man. It was a voice vibrant with faith and courage 
and leadership. It was as if we had in truth beheld 
our leader, a new Moses came to lead us out of our 
wilderness. 

True it is that unless the voice which spoke with 
such leadership was inspired by judgments correct 
on the whole, the leadership would be illusory, so it 
is of course correct to say that the President’s ulti- 
mate test is yet to come. Nevertheless, the doctor 
who has saved a dying patient has earned the pa- 
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tient’s lasting gratitude. Whatever the future may 
hold for Franklin Roosevelt, it will not be forgotten 
that it was his voice of leadership that restored faith 
and confidence to a people almost overwhelmed by 
calamity. 


Since then he has been patiently consolidating the 
gains made at the opening of his administration. 
Although it is easy to disagree with this or that 
policy, the basic fact remains that on the whole 
these gains have been consolidated. No fair and in- 
telligent survey of economic conditions can fail to 
—— the persistent improvement that has taken 
place. 

Of course, we have been going along the way of 
trial and error. Some of the Administration’s pro- 
gram will doubtless be cast into the limbo of unsuc- 
cessful experimentation. But the direction is safe 
and sound and the program has utilized the re- 
sources of society that could be helpful. 


It seems worth while at the end of this momentous 
year to stand for a moment and look back on the way 
we have come. On such a survey who can doubt the 
reality of our advance? 


Dollar Devaluation and Buying 


With the devaluation of the dollar, improvement 
in commodity prices and the outpouring of Federal : 
funds through the CWA, CCC and other agencies 
which is really just now being felt, signs are unmis- 
takable that business will improve for the next year. 


Barring a calamity beyond the pale of imagination 
the upsurge should be startling. It is conceivable 
that we may find ourselves in a buyer’s panic. 


It seems to us that now is a safe time to buy 


anything. 
oe 


Confidence Returns 


It still remains true that the most impressive gain 
of all has been in sentiment. Consumers are show- 
ing greater readiness to spend. Workers have be- 
come less fearful of losing their jobs. Investors are 
putting funds into securities more freely. Retailers 
are less timid about filling their shelves. Manufac- 
turers are less averse to contracting for supplies of 
raw materials. Automobile dealers are sending to 
manufacturers orders beyond sales already consum- 
mated. Speculators are more active on the opti- 
mistic side. The guarantee of bank deposits up to 
$2,500 have dissipated the disposition to hoard. The 
50-to-60 cents’ dollar program has greatly mitigated 
timidity in high places.—B. C. Forbes, in Forbes 
Magazine. 
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COL. W. E. TALBOT 


EXAS has been an agricultural 

state, and as long as we sold our 

products at a profit we naturally 

continued along this line; but 

science, in a way, has been a men- 
ace. By the elimination of pests, better 
knowledge of raising, utilization of fer- 
tilizer, we have increased agricultural 
products beyond the power of our people 
to consume. Therefore, these raw ma- 
terials that Texas has been blessed with 
are, a great many of them, selling below 
the cost of production, and will continue 
to do so for some time to come. There- 
fore, if we are dependent on agriculture 
alone for our recovery, we have very lit- 
tle to look forward to. 


What is our next step? It is simple 
and possible of attainment—to take our 
raw materials through to the finished 
product and give our people that differ- 
ence in earning, in labor and wages. 
There is no state in the Union with 
greater God-given resources than Texas, 
and no state in the Union that has done 
as little with its resources. 


Dallas’ Advantages 


Let me take Dallas as an illustration, 
and this can be applied to any city in 
Texas today. We have a potential mar- 
ket of twelve millions of people, adequate 
transportation, light-long working days, 
cheap power, intelligent labor, and raw 
materials right at our door. The indus- 
trial districts surrounding Dallas await- 
ing development, that are today an ex- 
pense and burden to the owners, can be 
converted into a productive locality that 
will give employment to thousands of 
people and profits to our investors. There 
is sufficient land that each worker could 
have a home and some land to raise food- 
stuff. Most important he would have a 
job with an assured income, and would 
be a permanent citizen. 

I have made an analysis of thirty-nine 
Dallas manufacturing plants which cover 
every phase of men’s and women’s cloth- 
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Industrial Opportunities in Texas 


Numerous Natural Resources Await Development 
More Factories Necessary to Balance Agriculture 


By COL. W. E. TALBOT 


ing, products that go into the home, and 
foods. These firms today employ 2,714 
men and women. The annual payroll is 
around two and one-half millions of dol- 
lars, the amount of products valued at 
twenty-six and one-half millions. These 
are all small industries, employing as 
low as ten and up to, in one case, six 
hundred. The quality of these products 
are comparable with any in competitive 
lines, manufactured elsewhere, and yet 
they only sell in Dallas county 32.3 per 
cent and in Texas eighty-one per cent. 
Nineteen per cent is shipped to other 
states. To give you an idea of these 
plants, the average salary of this par- 
ticular group is $887.55 a year. The re- 
quirement under the NRA is $728.00, 
showing that our Dallas manufacturers 
are paying annually to each employee 
$159.55 more than the code calls for. 

Our activities should be devoted to de- 
veloping industries that we already have 
here, and to bringing in virgin industries 
that do not compete. There is something 
like 100 more products that could be 
manufactured here in Texas beyond 
those that we now have. 

Future Possibilities 

Our possibilities today to develop new 
industries are better than ever before. 
Industries are shifting and going closer 
to the source of the raw materials. 
Owing to the prevailing system of hand- 
to-mouth buying, manufacturers locate 
close to markets, which has the distinct 
advantage of quick deliveries and lower 
distribution costs. 

The retail distribution in Texas alone 
is two billion seventy-four million one 
hundred sixty thousand dollars annually. 
With products comparative in quality, 
with the advantage of freight rates, with 
the opportunity for quick deliveries and 
close contacts, the advantage of the 
manufacturing industry in Texas should 
be apparent to all. The markets are here, 
the demand is here; it is simply a ques- 
tion of distribution. 

Iron. Dallas today has a wonderful 
opportunity to develop into the steel- 
producing section of the West and South- 
west. In East Texas, under an average 
of eight feet of earth, lie millions of 
tcns of iron ore. We have gas, coking 
coal, and a potential sale of seventy-five 
million dollars of steel products in a nor- 
mal year. 

Wool. Dallas is on the way to the wool 
market. Today our wool is shipped to 
Bcston, washed, scoured, carded and 
combed, run into yarn, and then into the 
finished cloth, then into garments and 
shipped back to us. In 1929 we received 
twelve million dollars for our wool. When 
processed it increased in value to one 


hundred and eighty-seven million. .This 
work could be done right here in Texas, 
and the difference in wages and profit 
given to our own people. The suiting 
business would give employment to thou- 
sands of our people, and incidentally put 
the price on wool in Texas instead of the 
tops being priced by the Boston wool 
market. 

Cotton. As we export ninety per cent 
of our cotton, and our foreign markets 
are more difficult to reach under present 
conditions, millions of yards could be 
produced here if our own people would 
specify that they want our own products. 

Furniture. Furniture in the amount of 
eighty-eight millions of dollars is im- 
ported every year into Texas, and yet we 
have the lumber and skilled labor re- 
quired to produce a large part of this 
amount. 

Shoes. Each year the people of Texas 
use over seventy-four million dollars 
worth of shoes, and yet we only have one 
shoe factory in the whole State. 

If we were to can our vegetables it 
would give employment to hundreds of 
people and a profit to many of our farm- 
ers who today are working without com- 
pensation. 

In non-metallic products we are ship- 
ping in today fuller’s earth, barite, 
silica, voleanic ash, potash, pumice, as- 
bestos, refractories, and colored ag- 
gregates. Millions of tons of these prod- 
ucts lie today in Texas undeveloped. 

These are all major industries with 
their markets already established. 


The Unemployment Situation 
We are faced with thousands of unem- 
ployed—thousands who have become ac- 


(Continued on Page 14) 





The Cover 


On this month’s cover are pic- 
tured some of the typical resources 
of Texas and the great Southwest. 
No area in America has a greater 
abundance and variety of riches 
awaiting development. Students of 
business agree that growth in com- 
merce, industry and _ population 
during the next ten years will cen- 
ter mainly in the Southwest. In 
the accompanying article Colonel 
Talbot enumerates some of the na- 
tural resources of the State as yet 
undeveloped and points out the 
urgent need for greater industrial 
expansion to give a better balance 
to our commercial structure. 
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MERCANTILE NATIONAL 
BANK AT DALLAS 


Statement of Condition 


December 30, 1933 
a 


RESOURCES 


OS ee ee ee $5,060,701.77 
UU; & teovemmmet Bends... 2,396,474.52— $ 7,457,176.29 
U. S. Government Bonds to Secure Circulation______--__---- 500,000.00 
5% Redemption Fund with U. S. Treasury__---------------- 25,000.00 
pibex ta Polen! Resive: Bask... --....... 67,800.00 
See nee ee ee ae ae 1,868,440.18 
FS esa fete re CN ee cee ee oe ee 6,401,409.96 
Vaults, Farnitere and Fixtures....................-=_....... 164,040.75 
Other Real Estate and Stock of Security Affiliate-___.._-__~- 1.00 
NS iS cr 8 ee eS $16,483,868.18 


LIABILITIES 


Capital Stock—Preferred —.........-..-...... $1,000,000.00 
Capital Stock—Common -—------.-----------_- 1,000,000.00— $ 2,000,000.00 
Ian UI ck a ht 219,025.45 
IanmnmerOD NOE: Meu a k 142,639.70 
Reserve for Preferred Stock Dividend__________________--__ 16,529.66 
ONES CE Ea epee En ee oR a cry ae 500,000.00 
DEPOSITS: 
ES ee ee ae Coe $8,406,551.32 
Deuce aun saiers = 3,862,307.05 
i, a NIONNE 1,336,815.00 
I a a le he wk 13,605,673.37 
sg | te REA cae OS Oe ee a Pa ee SS $16,483,868.18 
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EXPANSIONS 


Bus Line 


Dallas has been made division head- 
quarters for two of the most important 
sections of the Southwestern Greyhound 
Lines, Inc. The move makes a change 
in operations by which busses on these 
two divisions will be dispatched out of 
Dallas instead of Fort Worth. Shops 
and shop workers have been moved to 
Dallas, bringing about thirty-five fami- 
lies, including shop men, division head- 
quarters employees and bus operators. 
Shops are on South Pearl Street and 
division headquarters in the Bus Term- 
inal Building at Commerce and Lamar 
Street. 

E. F. (Gene) Freeman, division man- 
ager for the two sections, has moved to 
Dallas to have charge of the head- 
quarters. The two routes to be operated 
from Dallas are Dallas-San Antonio and 
Dallas-El] Paso. 





oe 


Furniture 


The Haverty Furniture Company has 
leased the three-story building at 1801 
Elm St. for a second large furniture 
store. The building is being remodeled 
and redecorated and buyers are in the 
market selecting new stocks for the 
opening. The original store at 1307 Elm 
St. will be continued. 

Officials of the company stated that 
this expansion is not in anticipation of 
future increases in business, bright as 
the prospects may appear, but to meet 
actual present demands which the com- 
pany’s present facilities are unable to 


handle. 
oe 


Dresses 


Aronson-Rose Manufacturing Company 
has moved to larger quarters in the 
Perkins Dry Goods Building, having 
leased the entire seventh floor and in- 
stalled 120 machines. 

“We have been making two lines of 
dresses,’ L. Aronson said, “one of them 
a low-priced line. So heavy has been 
the demand for the finer dresses that we 
have discontinued the low-priced line. 
This, to me, is the best indication of 
business recovery in the Southwest.” 


oo 
Books 


Van Winkle’s Book Store has leased 
the building at 1513-15 Elm St., and will 
move into the new location as soon as re- 
modeling work can be completed. In its 
new location the store will be consider- 
ably enlarged, adding several new de- 


partments. 
oe 


Cafeteria 


Dunton’s Cafeteria has leased the 
building at 1609 Elm St. and it is now 
being remodeled at a cost of about $30,- 
000. When completed it will. be one of 
the finest cafeterias in the Southwest. 
Its capacity will be 6,000 persons daily. 






DALLAS, February, 1934 








i ie te aa 


PP we oe ee tlle OO lk 











Office Supplies 


Beginning with a small stock of office 
supplies and a few used desks and chairs 
only three years ago, the Office Equip- 
ment Company has expanded into an 
establishment now occupying approxi- 
mately 18,000 square feet in two build- 
ings at 1312 Young Street. Its merchan- 
dise is now being shipped throughout 
the State. W. C. Davis is president of 
the company. 


Oil Equipment 

Emsco Derrick & Equipment Company 
has moved its Mid-Continent division 
headquarters from the plant on Maple 
Avenue, at Love Field, to the fourth 
floor of the Continental Building, Com- 
merce and Lane Streets. The plant will 
remain at its present location. L. R. Mc- 
Collum is general manager of the Mid- 
Continent division. 


ogee 


Dairy Products 


During the past year Borden’s Produce 
Company, Inc., has spent more than 
$90,000 for equipment and remodeling its 
Dallas plant at 1811 Leonard St. and in- 
creased its payroll from fifty to 120 per- 
sons, according to Ted Robinson, general 
manager. 

Se aa 


Sewing Machines 


Architects are preparing plans for a 
four-story building to be erected at 1514 
Elm St. to house the Southwestern divi- 
sional headquarters of the Singer Sewing 
Machine Company. The company has pur- 
chased the site and work on the building 
will be started shortly. Plans are being 
prepared by Herbert M. Greene, LaRoche 
and Dahl. 

ae 


Auto Accessories 


United Motors Service has taken a 
lease on the building at 515 North Pearl 
St. for a term of five years, which it will 
soon occupy in an expansion program 
that calls for considerable enlargement 
of the Dallas branch, the automobile ac- 
cessories subsidiary of General Motors. 


$e 
Credit Corporation Formed 


Agricultural leaders in Rockwall, 
Kaufman and Dallas counties have or- 
ganized the Dallas Production Credit 
Corporation, with J. A. Moore, Grand 
Prairie, president; J. O. Wallace, Rock- 
wall, vice-president; George Becker, 
Kaufman, vice-president, and Ben }. 
Brown, secretary and treasurer. Offices 
have been established in the County Hall 
of Records Building. 


The credit corporation will make loans 
for general agricultural and livestock 
production purposes, such as for the pro- 
duction and harvesting of crops, the 
breeding, raising and fattening of live- 
stock, and the production of livestock and 
poultry products. 
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LAWYERS KNOW 







that the Mercantile Building is most 
convenient for their needs and con- 


tacts. So do dozens of other firms 


that demand Class A offices at rea- 
sonable rates, without leaving the 


main business district. 












New firms coming to Dallas are 
invited to inspect the available 


offices in this building. 






MERCANTILE BUILDING 


MAIN AT LAMAR ST. 














“TRUCK 


capacity. 


4121 COMMERCE STREET 





VALVE- 





IN-HEAD 


BUILT’ 


ENGINES 


All GMC Trucks are equipped with six cylinders valve in 
head Motors ranging from 69 to 173 horse power. 


One design motor in eight sizes. 14% to 20 ton unit 


‘‘BUILDERS OF HIGH GRADE TRUCKS SINCE 1902”? 


GENERAL MOTORS TRUCK CO. 


PHONE 3-4111 

















phone... 


Morgan Warehouse 
17-3723 2-8256 


aa 
KINGSBURY PALE 
—In Bottles— 


We Deliver 


FOR RENT 


FOLDING CHAIRS 
Also Tables With Detachable 


Legs for Conferences 
and Public Meetings. 


CANNON BaLL TOWEL 
SupPpLy COMPANY 
2011 Orange Phone 2-9083 
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A 
Thin Column 
of Smoke 


In most business offices and 

homes are valuable papers 
such as deeds, wills, bonds, in- 
surance policies, etc.... papers 
much too important to risk losing 
through fire, theft or misplace- 
ment. They will be far safer in a 
First National Safe Deposit Box 
than in the office file or the fam- 
ily trunk. Boxes as low as a cent 


or so a day. 


First National Bank 


in Dallas 








Spring Suitings 
Are on Display 
They Are New In Design 


GRAY & GRAHAM CoO. 


Texas’ Leading Tailors 
DALLAS 








Industrial Opportunities 
(Continued from Page 11) 


customed, through no fault of their own, 
to government, State and city support. 
It is a crime in our economic system that 
a man with the will to work and the 
capacity to earn is denied that right. 
How can we solve this problem? No 
quicker than to create industries that 
will give employment to these men and 
make self-supporting citizens. What are 
we going to do to bring this about? 

Dallas has today, according to the 
latest returns, around 700 factories, em- 
ploying fifteen thousand workers, with 
an annual payroll estimated at about 
seventeen million dollars. If only thirty- 
one per cent of our products are con- 
sumed by our own people, isn’t it logi- 
cal that if this doubled or tripled it 
would not only increase employment, out 
it would increase buying power as well; 
and, last but not least, the consumption 
of our own raw material. 

It is up to us as individuals to decide 
whether or not we want to continue to 
be dependent upon agriculture, which 
means a feast or a famine, according to 
elements beyond our control, or whether 
by taking raw materials through to the 
finished product, we shall create payrolls 
that will give a balanced income the year 
around and build up the community. 

We have accomplished a great deal in 
Texas industrially, but there is such a 
wonderful opportunity that it makes one 
gasp to think of the possibilities. Don’t 
think of factories of five thousand people 
and hundreds of acres. Think of factories 
of twenty or twenty-five people, which 
eventually can become what you have in 
mind. And don’t let anyone tell you the 
market is not here in Texas. In a normal 
year we import one billion seven hundred 
five million dollars of products—made 
from seven of our own raw matc- 
rials, that are shipped away from here at 
starvation prices and brought back at a 
profit to everyone except those who pro- 
duced them. 

The next few years will see the sur- 
vival of the fittest. Dallas, today, or any 
other city with initiative, can develop in- 
dustrially a permanent and _ stabilized 
community where a man who has the 
will to work will have the opportunity to 
earn. 





Free Picture 


So much interest was created by 
last month’s cover, showing pro- 
gressive stages in the growth of 
Dallas, that the cover picture has 
been enlarged and printed on heavy 
paper suitable for framing. While 
they last, these pictures are avail- 
able to members without charge. 
Call the Industrial Department, 
2-5425. 
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" Roach Paint Company, 1909 Bryan 

r Street; paint manufacturers. 

” F. E. Biegert Company, 1715 North 
Akard St.; wholesale tile. 

e General Produce Company, Inc., 2028 

1- Cadiz St.; wholesale fruits and vege- 

h tables. 

it W. J. Bona & Company, 1518 Allen 

‘i Bldg.; listed securities. 

” Woodstock of Dallas, 312 North Ervay 

# St.; typewriters, repairs and rentals. 

; Jack Walton Barbecue, 5602 Swiss 

te Avenue. 

. Victoria Studio, 1102% Elm St.; pho- 
tographers. 

e Hexter-Newman Company, 613 Slaugh- 

O ter Bldg.; direct mail advertising. 

h J. R. Watkins Company, 609 North 

O Akard St.; food products. 


Dallas Lime Company, 900 North Lan- 
caster Ave.; lime manufacturers. 

Frank W. Chappell, 307 Burt Bldg.; 
consulting engineer. 

Atlas Construction Company, 1014 Al- 
len Bldg.; general contracting. 

R. E. Krochman, Inc., 3030 Commerce 
St.; work clothing manufacturers. 

Hunt Dry Goods Company, 1208 Elm 
St.; retail dry goods, ready-to-wear, etc. 

R, B. Hall & Company, 2104 Magnolia 
Bldg.; manufacturers’ agent, oil field 
supplies. 

E. J. Koenig Investment Company, 
Ine., 705 Kirby Bldg.; oil. 

Major Scout Company, 914 Allen 
Bldg.; oil scout reports. 

Roger Miller, U. S. Chamber of Com- 
merce, Chamber of Commerce Building; 
manager, Southwestern Division. 

Real Silk Hosiery Mills, 1107 Burt 
Bldg.; hosiery. 

A. B. Store, Cedar Springs at Wichita 
St.; bottles and supplies, wholesale and 
retail. 

J. Earl Presley Finance Company, 2201 
Commerce St. Automobile financing. 

Gibbs Auto Service, 1101-3 Patterson 
Ave.; storage and repairs. 

Thompson Instrument Company, 108 
North Hawkins St.; engineering instru- 
ment makers. 

Equitable Mutual Life Insurance Com- 
pany, 1925 Cedar Springs; life insurance. 

The Jefferson Hotel, 312 South Hous- 
ton St.; hotel. 

The Todd Sales Company, 1414 Young 
St.; checks, check writers and forgery 
bonds. 

Tom R. Newman, 314 Tower Petroleum 
Bldg.; direct-mail advertising. 

Russell Manufacturing Company, 2208 
Commerce St.; automotive and aero sup- 
plies. 

The Greater Dallas Weekly Shopper’s 
Guide, 319 Santa Fe Bldg.; weekly ad- 
vertising guide, 

(Continued on Page 17) 
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OFFICE EQUIPMENT 


MEASURE YOUR PURSE; fat or lean, 
you can meet your budget here. We 
can point to some of the finest installa- 
tions in Dallas and we are just as proud 
to be able to fill the need of the budding 
young professional or business man. One 
entire floor devoted to display of office 
suites alone. We are bound to have an 
outfit that will please both you and your 
purse. 


CLARKE & COURTS 


Office Equipment 
Office Supplies 
1506-08 Young Street Phone 2-4164 











S. KOENIGSBERG, Inc. (Jun, 


Now Showing Our Importations for 
Spring and Summer 
Phone 7-1653 1310 Main St. 














LP? 
Yes, we know it's a "Big Job" to serve enterprising, 


wide-awake Texas with the kind of hotels that Texans want, but 
we are doing it. Scattered throughout the State you will find 
Hilton-operated hotels, each and every one of them tackling 
the "big job." According to what our guests say, they are 
making a good job of the 
“big job." 


















Wherever 
you go.. 
look for a 
Hilton 






HILTON HOTELS 
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The Adolphus Hotel offers 


the transient or permanent 
guest luxury at reasonable 
rates. Stop at Dallas’ Finest, 
Most Popular Hotel, where 
efficient and courteous service 
with true 


are combined 


Southern Hospitality. 


In our Main Dining Room 


you may enjoy the finest 
foods prepared in that excel- 
lent manner singular to the 


Adolphus alone. 


Visit the Coffee Shop for that 
hurried lunch, or bring your 
friends here where you are 
assured of the best foods and 


the most courteous service. 


Use our Barber Shop. Our 
guests are pleased with the 
work of our trained expert 


barbers. 


DALLAS’ FINEST, 
MOST POPULAR HOTEL 


Che Gdalphus Hotel 


DALLAS, TEXAS 
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Inaugural Ball 
Wilson Cup Award 


The annual ball of the Dallas Junior 
Chamber of Commerce honoring the in- 
coming president, Franklin Parker, Jr., 
recurred with unusual gayety on the eve- 
ning of January 20 at Stoneleigh Court. 
Toastmaster Tom Nash, with a gesture 
in the direction of Eric C. Gambrell, the 
retiring president, shouted, “The king is 
dead,” and then sweeping his gesture to 
the left, he presented the new president 
with, “Long live the king.” 

Two hundred and seventy-five members 
and guests watched with concurring sat- 
isfaction the presentation of the George 
O. Wilson Award to Robert Ogden as 
the young man who rendered Dallas the 
most distinctive service during 1933. 
Judge Ogden, starting back to his table 
with the award, was stopped while Na- 
tional Director Eric C. Gambrell pre- 
sented him with the Distinguished Serv- 
ice Badge of the United States Junior 
Chamber of Commerce. 

Formal presentation was made to the 
membership of the 1934 board of direc- 
tors and its officers, to wit: Mac Har- 
grave, vice-president; Pat Mallia, vice- 
president; Glenn Cole, vice-president; A. 
R. (Bill) White, secretary; Chester Cole, 
treasurer. Following this the new pres- 
ident, of junior “new deal” renown, arose 
and began his inaugural address. His 
words were brief and expressed clearly 
the plans of the administration for the 
ensuing year. Special emphasis was 
placed upon the fact that the Junior 
Chamber of Commerce is a civic organi- 
zation and that this fact necessarily 
meant that one of its fundamental ob- 
jects should be to greatly enlarge its 
membership so as to become more power- 
ful in its civic undertakings. 

The retiring president, Eric C. Gam- 
brell, was presented with a _ beautiful 
cesk set by the organization in apprecia- 
tion of his services during 1933. The 
presentation was made by Myron Everts, 
retiring vice-president. 

At the conclusion of the speeches and 
presentations, Melvin Campbell initiated 
the lighter portion of the evening’s en- 
tertainment with a floor show. A dance 
followed. 


Pepper Award Made for 1933, 
John Jacobson Honored 


The annual Pepper Award to the 
Junior Chamber member not in office 
who is most active and most beneficial 
to the organization during the year goes 
unanimously to a veteran member, Leslie 
Hauger. Maestro Alphonso Ragland con- 
ferred the honors. 

Leslie has had many years of service 
in the Junior Chamber, having served as 
director during 1929, 1930 and 1931, and 


as editor of the Peptomist for the past 
five years. During his banner year, 1933, 
he has published an excellent Peptomist, 
has furnished effective publicity for 
every major activity which the Junior 
Chamber has undertaken, and has been 
available on every occasion for which he 
was called. 

The giving of the Pepper Award could 
not have been complete for 1933 with- 
cut the supplementary award of a scroll 
of appreciation for valuable services, to 
John D. Jacobson. John’s activity with 
the Junior Chamber began with the birth 
of the organization. A past director, a 
past president, John has never failed to 
accomplish something for the Junior 
Chamber through his leadership each 
year. In 1932 and 1933, through the 
leadership of John Jacobson, the civic 
and political educational committee ini- 
tiated a program, the results of which 
reached beyond our State borders and 
became national in scope. This commit- 
tee held a series of seminars on the sub- 
ject of city and county government and 
engaged speakers recognized as autho- 
rities in their professions. Supplement- 
ing this, weekly radio broadcasts were 
made on the subjects of city and county 
government, and literature on these sub- 
jects was distributed. This educational 
program was very successful. 

Comment on John’s activities would 
not be complete without mentioning the 
annual newsboys’ Christmas tree which 
the Junior Chamber sponsors each year. 
John has had charge of this activity for 
several years and at no time has it failed 
to meet with gratifying success. 


Texas Junior Chamber 
Tax Program 


The program of the Texas Junior 
Chamber of Commerce, as outlined at 
the State convention at Longview last 
September, included an ambitious plan 
for a State-wide campaign for the col- 
lection of delinquent taxes. 

Dallas’ part in the campaign is being 
undertaken by Roy W. McDonald, as a 
member of the State committee, and his 
local committee, composed of L. A. 
Bickel, W. O. Cooper, Herbert Bonney, 
Ralph Jones, Donald B. Bennett, James 
L. Noel. The Dallas committee will co- 
operate fully in making the Texas Junior 
Chamber program effective in this 
vicinity. 

The State organization has drawn up 
an outline for its State-wide program 
which contemplates the proclamation of 
a “tax week” during the coming spring 
and widespread newspaper and radio ad- 
vertising for the purpose of creating in- 
terest and giving information prepara- 
tory to the forthcoming “tax week.” 

Dallas will be an important factor in 
this program due to its natural advan- 
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tages in creating publicity. Besides hav- 
ing three powerful radio stations and 
a widely read press, Dallas has an 
abundant group of able speakers for 
such occasions. Mr. C. A. Jay, executive 
vice-president of the Industrial, Com- 
mercial and Agricultural Conference of 
Texas, is doubtless one of the best in- 
formed men in the country on the sub- 
ject of taxes. Mr. Jay is quite in accord 
with this undertaking and will be an aid 
in accomplishing it. 


Regional Conference 


Plans for the 1934 Regional Confer- 
ence are well under way. Tulsa is the 
convention city and February 23 the 
date. Dallas expects to send at least 
fifteen delegates who will look after the 
Dallas Jaycee interests in this annual 
regional huddle. 

The conference will be represented by 
Junior Chamber organizations from 
Texas, Oklahoma and Kansas, who are 
members of the United States Junior 
Chamber of Commerce. 

The Tulsa Junior Chamber is very op- 
timistic regarding the number of dele- 
gates who will attend, even in the face of 
the new record which Dallas marked up 
last year. 

Franklin Parker, Jr., and Eric Gam- 
brell, national director, will lead the del- 
egation to Tulsa. 


ove 


New Members 


(Continued from Page 15) 

Artists’ Etching Company, Inc., 2709 
Swiss Ave.; color printing. 

Sara Ann Cafe, 711 North Haskell 
Ave.; cafe. 

Dallas Manufacturing & Plating Co., 
915 Camp St.; electroplating. 

McIntyre Printing Company, 1914 Live 
Oak St.; printers. 

Bennett & Rice, Lemmon 
Road; wholesale florists. 

Law Journal of Texas, 726 North 
Ervay St.; monthly law publication. 

Federal School, Inc., 611 Republic 
Bank Bldg.; commercial art training 
school. 

Thomas B. Love, 1410 Republic Bank 
Bldg.; attorney. 

Haag Engineering Company, 615 Wil- 
son Bldg.; consulting engineers, apprais- 
als. 

Dallas Stock Exchange, 1218 Republic 
Bank Bldg.; investment securities. 

Schell Harmon, Inc., 2010 Tower Pe- 
troleum Bldg.; oil financing. 

Devoe & Company, 907 Tower Petrole- 
um Bldg.; investment securities. 

Lou Hatter, 803 Burt Bldg.; valuation 
engineer. 

Texlite, Inc., 4112 Commerce St.; Neon 
and porcelain-enameled signs. 

Merchants Printing Company, 
Young St.; printers. 

Cummer-Graham Company, 607 South 
Pearl St.; wholesale and retail baskets 
and crates. 

Trembly Manufacturing Co., 
Main St.; clothing manufacturers. 


Avenue 


1803 


2124% 
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Herbert Sierk Company, Inc., 2705 
Canton St.; wholesale automobile parts. 

Wasoff Pants Company, 1005 Jackson 
St.; pants manufacturers. 

Mutual Life & Loan Association of 
America, 813 Praetorian Bldg.; life in- 
surance. 

Herbert Mallinson, 1316 Republic Bank 
Bldg.; life insurance. 

Stevenson Optical Company, 204 Med- 
ical Arts Bldg.; wholesale optical sup- 
plies. 

Old States Life Insurance Company, 
1722 Republic Bank Bldg.; life insurance. 

Texas Vitamin Company, 1603 Allen 
Bldg.; “Catalyn” vitamin food products. 

New Budget Subscribers 

Continental Supply Company, Conti- 
nental Building; oil well machinery and 
supplies. 

Oil Well Supply Company, 2001 North 
Lamar St.; oil well machinery and sup- 
plies. 

oe 


Oldest Bible Quarterly 
Now Published Here 


“Bibliotheca Sacra,” oldest theological 
quarterly in the United States, is now 
published in Dallas by the Evangelical 
Theological College, 3901 Swiss Ave. 
This quarterly was founded in 1843 by 
Dr. Edward Robinson and was published 
in that year in New York City. In 1844 
it was moved to Andover, Mass., where 
it was published until 1884, when its pub- 
lication was transferred to Oberlin Col- 
lege, where it remained until 1921. In 
that year Xenia Theological Seminary, 
then located in St. Louis, acquired owner- 
ship of the magazine, and Dr. Melvin 
Grove Kyle became editor-in-chief, con- 
tinuing until his death in May, 1933. 
With Dr. Kyle’s death the publication 
was acquired by the Evangelical Theo- 
logical College, and its editorial staff is 
now headed by Dr. Rollin Thomas 
Chafer, with members of the faculty as 
department editors, and leading theolog- 
ians throughout the country on its staff 
as contributing editors. 

The quarterly is printed in Dallas by 
the Hicks-Gaston Company. 

oe 

J. Howard Payne, vice-president of the 
Fraser Brick Company, has been named 
as one of eight members of the body 
which will constitute the national code 
authority over four lines, structural tile, 
face brick, common brick and paving 
brick. He is the only member of the na- 
tional body living west of the Mississippi 
River. 

ogee 

Paul Linwood Gittings has purchased 
the Dallas and Houston studios of Bach- 
rach, Inc., photographers, formerly oper- 
ated as branches by the parent company 
with headquarters in Newton, Mass., and 
with Mr. Gittings as director of the two 
Texas studios. 

$e 

J. A. Bailey, formerly of New Orleans, 
has been made manager of the Dallas 
branch of the Goodyear Tire & Rubber 
Company, succeeding R. E. Rain. 








FLY 7° CHICAGO 


World’s Fastest 
%, Hrs. Multi-Motor 

Plane Service 

New Boeing Monoplanes 

..2 Pilots .. Radio. . Stew- 
ardess .. Roomy, quiet cabins. 

DAY AND NIGHT SERVICE : 
Round 
$5450 tsnstae Tip S9OLe 
‘es 


11° Hrs. NEW YORK $98.8 | 


4 lirs. KANSAS CITY $29.50 
11 Hrs. OKLAHOMA CITY 14.00 
2% Hrs. TULSA . . 17.00 


* * & 
1402 COMMERCE ST., TEL. 2-6181 
(24-Hour Telephone Service) 
Hotels; Postal and Western Union Offices 


UNITED AIR LINES 


55,000,000 MILES EXPERIENCE 
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DALLAS TRANSFER 
and Terminal Warehouse Co. 


E. D. Balcom Gus K. Weatherred 
(Established 1875) 
2nd Unit Santa Fe Building 
Warehouse, Office and Display Space 
Heavy Hauling 
AGENT, ALLIED VAN LINES, INC. 


“A National Company for a National 
Service” 











Main 
at Akard 


op si v8 Kee,’ 


Most 
Convenient 
Location 

to Business 
Activities 


Pini m ie 


Rental 
Office 
Room 901 


Telephone 
a 17-1321 


Gulf States Life Building 
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reer eroeAL CARE @ NO MONUMENTS 











OVER THREE HUNDRED 
DALLAS FAMILIES 


Have Already Selected Their 
Plots in the New Lovely Memo- 
rial Park Development on the 


Richardson Road. 


* Modern park plan ideas from outstand- 
ing developments over the United States 
are incorporated in this new cemetery. Lee 
M. Jenney, landscape engineer, nationally 
famous for his unusual ability, has planned 
DON’T DELAy . the beautification. Dallas citizens will have 


ACT occasion to be proud of this new institution. 
IMMEDIATELY 
Drive outand inspect °* Early purchasers will have the advantage 
this property imme- : . , 
hetecatabiiioe of pre-development prices, choice locations, 
your lot today. reasonable terms. Prices will be advanced 


Telephone 2-2304 aS the improvement program progresses. 




















GARDEN of MEMORIES 


THE SOUTH’S LOVELIEST MEMORIAL PARK 
OUT GREENVILLE AVE., NEAR RICHARDSON 
NINTH FLOOR, ATHLETIC CLUB BUILDING 
































































ENVELOPE MANUFACTURERS 






VERTICAL FILE FOLDERS 
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A Retailer Talks 
to Manufacturers 


By HOLMES GREEN 
Secretary-Treasurer, 


W. A. Green Co. 


OME manufacturers and distrib- 

utors of local and Texas-made 

products sometimes complain that 

Texas retail stores are unsympa- 

thetic and would actually prefer 
to make purchases away from home. 
Such complaints are obviously ridiculous, 
usually are made by disgruntled manu- 
facturers with an inferior or high-priced 
product. Such statements certainly 
must be pushed aside when one consid- 
ers the tremendously growing volume of 
business between the retailers and manu- 
facturers of Texas. 

Buyers Must Be Sold 

It has even been said that department 
store buyers are actually prejudiced 
against local-made products, further 
that these buyers prefer to make pur- 
chases in the Eastern markets because 
they do not want to miss their frequent 
and pleasant joy trips to distant market 
centers. In defense of buyers, it must 
be said that such assertions are equally 
ridiculous. 

The seasoned buyer, making from five 
te eight trips annually to market, must 
of necessity take his work seriously. His 
budget and time are limited; he must 
work quickly, and he has little time for 
play. There are exceptions, but they do 
not last long as buyers. So much for 
the myth about those joy trips to distant 
markets. 

The intelligent store owner or man- 
ager will naturally advise with his buy- 
ers regarding purchases—quantities, 
mark-ups, style trends, sales quotas, etc. 
Otherwise he usually leaves the buyer 
largely to his own devices. In many re- 
spects department store buyers are a 
stubborn lot. The unwise merchandise 
manager who attempts to force mer- 
chandise on a buyer simply because of 
sentiment—that is, undue partiality to 
local products regardless of merit or be- 
cause an “old friend” has something to 
sell—that store owner usually finds that 
merchandise thus forced on a buyer is 
not “pushed” and remains on the shelves. 


Sell Goods on Merit 

The buyer is, in a sense, the proprietor 
of an individual department. He is fur- 
nished with so much capital and fixtures, 
charged with his proportionate part of 
fixed expenses and occupancy charges, 
and is told to make a profit for the year. 
It is a question of mutual confidence be- 
tween owner and buyer. The latter 
necessarily must have a relatively free 
hand in merchandising his department. 

Consequently, to those salesmen who 
have a, local or Texas-made product to 
introduce or sell, my advice is: Go direct 


(Continued on Page 20) 
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(Below are reproduced typical letters from 
the Chamber’s daily mail. They are printed 
here to show the numerous services rendered 
to business executives and individuals in Dal- 
las and throughout the country. The inviola- 
ble rule in handling correspondence is that 
every letter must be answered promptly, ac- 
curately, courteously, with nothing left un- 
done to give the information or service re- 
quested.—The Editor.) 

Austin, Texas. 
Dallas Chamber of Commerce, 
Dallas, Texas. 
Gentlemen : 

Please send us some booklets and pamphlets as 

we are studying about Dallas in school. 
Yours truly, 
MARION DAVIS. 
Cisco, Texas. 
Dallas Chamber of Commerce, 
Dallas, Texas. 
Gentlemen : 

Thanks a lot for the pamphlet and the nice, 
fine map. Promptness is one of the best assets 
to any business. I hope to be in your city one of 
these days not far distant. 

Yours very truly, 
MRS. LULU B. 


PASCHALL. 


Memphis, Tenn. 
Dallas Chamber of Commerce, 
Dallas, Texas. 
Gentlemen : 

I am going vacationing this year and hear that 
you have quite a pleasant resort called White Rock 
Lake. Please send me maps and illustrated pam- 
phlets. 

Yours very truly, 
Cc. W. ALLEN. 


Kerens, Texas. 
Dallas Chamber of Commerce, 
Dallas, Texas. 
Gentlemen : 

Please send me complete logs of the three sug- 
gested routes to New Orleans. 

Yours truly, 
ELLA McGALLIARD. 

Chapel Hill, N. C. 
Dallas Chamber of Commerce, 

Dallas, Texas. 
Gentlemen : 

I am a student in the School of Commerce at 
the University of North Carolina and majoring in 
marketing. Recently in one of my classes we had 
the opportunity to study the survey that was 
made of Dallas and surrounding territory, i.e., 
the Southwest. This is the finest study of its 
kind that I have had the good luck to see, and I 
would appreciate it if you would send me a copy. 

Again let me congratulate you on the complete- 
ness, thoroughness and splendid content matter 
of your survey. 

Yours very truly, 
BERNARD S. SOLOMON. 


Texarkana, Tex./Ark. 
Mr. E. F. Anderson, Manager, 
Dallas Wholesale Merchants Association, 
Dallas, Texas. 
Dear Mr. Anderson: 

On behalf of the local Chamber of Commerce, 
as well as myself, I wish to assure you of our 
high regard for Mr. H. W. Stanley, and of the 
fine work he is doing. It was a real pleasure to 
have him in on a meeting on the 24th; he always 
has a word for the merchants and we are glad 
to have him in our trade groups. 

The Dallas area survey, copy of which you sent 
us, is very much appreciated, and we believe will 
be of real value to us in developing our trade 
territory. 

Wishing for you that large share of results 
which your untiring efforts so justly deserve, I 
am 

Yours very truly, 
E. LEE TUCKER, President, 
Texarkana Casket Company. 
Camden, Ark. 
Mr. E. F. Anderson, Manager, 
Dallas Wholesale Merchants Association, 
Dallas, Texas. 
Dear Mr. Anderson: 

I am in receipt of your nice letter of the 27th 
expressing appreciation of our courtesies extended 
Mr. Stanley on his recent visit. I assure you that 
thanks are all due from us to you for the splendid 
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work Mr. Stanley did for us. And I want to as- 
sure you that our entire citizenship appreciates 
more than words can express his presence here 
at our annual barbecue of the Camden Chamber 
of Commerce. We had a great attendance out to 
hear him and I want to tell you he gave us a 
marvelous address. Dallas will not lose anything 
by sending Mr. Stanley as their representative. 
Already many of our department stores are turn- 
ing Dallasward for their purchases and I am very 
frank to admit that it is all through Mr. Stanley. 
May we be kept in your book of memories and 
allow us to be served again by this fine gentleman 
of yours at some date in the future. Our only re- 
gret is that he could not stay longer with us. 
Yours very truly, 
H. T. PATTON, President, 
Camden Chamber of Commerce. 


Atlanta, Ga. 
Mr. Z. E. Black, Manager, 
Convention Department, 
Dallas Chamber of Commerce, 
Dallas, Texas. 
Dear Mr. Black: 

Answering your letter expressing interest as to 
whether the Coca-Cola Bottlers expect to hold an- 
other meeting in Dallas in the near future, Mr. 
H. C. Neil is now working up his plans toward a 
ecnvention of all his Southwestern bottlers in 
Dallas March 19-20. I might add in this connec- 
tion that Dallas has been selected as the point at 
which this convention will be held for a number 
of reasons. It is recognized as one of the most 
progressive cities of the great Southwest, accessi- 
ble, friendly in its attitude toward those business 
institutions which have made their investments in 
Texas, and which are vitally concerned in the in- 
telligent development of its resources. Also Mr. 
Neil resides in Dallas and maintains his head- 
quarters in your city. I am sure he will appre- 
ciate your interest in the selection of Dallas for 
this convention, as well as your desire for it to 
be a most pleasant and successful one. I am sure 
no city could be more hospitable. 

Most cordially, 
HARRISON JONES, Vice-Pres., 
Coca-Cola Company. 

Dallas, Texas. 
Mr. Z. E. Black, Manager, 
Convention Department, 
Dallas Chamber of Commerce, 
Dallas, Texas. 
Dear Mr. Black: 

As indicated by the attendance of more than 
85,000 people and over 1,300 orders for our new 
product, the people of the City of Dallas and 
surrounding territory most certainly extended to 
us a hearty welcome during the past week at our 
Pre-Showing, January 13-20. I wish to take this 
oprortunity to thank you for the many courtesies 
and assistance you gave us in making the Pre- 
Showing of our new models to the public a great 
success, 

Yours very truly, 
H. C. HOWARD, Zone Manager, 
Chevrolet Motor Co. of Texas. 


Dallas, Texas. 
Mr. J. Ben Critz, Vice-Pres. and Gen. Mgr., 
Dallas Chamber of Commerce, 
Dallas, Texas. 
Dear Mr. Critz: 

I have seen a good many publications of differ- 
ent Chambers of Commerce, but believe that 
“Dallas” is by far the best-looking and most in- 
teresting I have ever seen. Others no doubt have 
told you the same thing, but-I thought that per- 
haps one more commendation would do no harm. 

JOHN E. MITCHELL, JR., Vice-Pres., 
John E. Mitchell Company. 
Cleveland, Ohio. 
Mr. Clyde V. Wallis, Manager, 
Industrial Department, 
Dallas Chamber of Commerce, 
Dallas, Texas. 
Dear Mr. Wallis: 

I have never met a Southern gentleman that 
didn’t always personify what the word “gentle- 
man” has meant in my mind. To say that I ap- 
preciated your letter of January 17 would be say- 
ing it mildly. 

I am giving a series of addresses before the 
Chambers of Commerce in the Northern cities. 
Copy of my address is enclosed. I am using parts 
of your letter in my talk, but specifying that they 
cannot be used by the press. You will see “rom 
my talk that they are not included in the manu- 
script attached, which goes to the press. 

I did not have an opportunity to get a release 
on material in your letter before the first address 
went on in Columbus, Ohio, yesterday, so that is 
the reason for the method of handling. 

T have been rather selfish in not giving you my 
cernection, but I want to put all my cards on the 
table and tell you that I am with the Meredith 
Publishing Company of Des Moines, publishers of 
Successful Farming. 

May the opportunity come soon when I may 
have the pleasure of meeting you personally. 

Sincerely yours, 
E. B. STAPLEFORD. 
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F the year ahead, 21,000 sea- 
soned telephone employees in 
the Southwest will be working 





with a new enthusiasm, anxious 
and eager to serve. Their goal 
will be to give you good tele- 


phone service at a fair cost. 


Good... because no retreat in 
standards will satisfy the de- 
mands you have learned to make 


of your telephone. 


Fair in cost... because we be- 
lieve,as we have always believed, 
that there is no room for excess 
earnings in an undertaking plan- 
ned like the telephone service, 


for the long pull. Charges based 


solely upon the cost of rendering 


service...a service that must be 
continuous and stable... must in 
the long run bring the surest, 
most substantial measure of 
success. 

What is fairest for you be- 
comes, 1n the end, the policy that 
is best for us. Hard-headed busi- 
ness judgment alone recommends 
this policy. 

In spite of the increased costs 
that new conditions and new 
situations are bringing with 1934, 
our constant effort will be to hold 


rates low. 


SOUTHWESTERN BELL 
TELEPHONE COMPANY 
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‘ten-shun, forward 


MARCH! 


March Ist seems to be the date 
set for Business to move forward 
with Advertising. 


Are you ready? Are your fold- 
ers, booklets, direct by mail 
pieces, broadsides or what ever 
you are going to use, ready for 
use. 


You will need help if they are 
not in production now and [ can 
handle a few rush jobs—not 
many—so if you need Commer- 
cial Art see me soon or call me 
at 7-5533. 


HUGH CARGO 


top’o the Allen Building, Dallas 











Photostats 
Superstats 


Blue Prints 
Rotaprints 
Manufacturer of 


Blue Print Paper and Cloth 
JNO. J. JOHNSON 


1912 N. St. Paul St Dallas, Texas 
Phone 2-8067 





















jj most beautiful 
and substantial 
of modern of- 
fice buildings, 
clear on all 


gasses tion. Equi p- 
anenntes ment, service 
je and reputation 
** unsurpassed. 


otf ‘eg tip 
* Conservative in 


Cemmerce and Ervay 
R. R. WILSON, Bldg. Mer. : 2-9296 








Southwestern Blue Print Company 
H. F. KOCH, MANAGER 





‘PHOTOSTAT PRINTS) 








40s 80. akano st. 270084 pereottum sioc. 
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New Concerns 
(Continued from Page 9) 


Guarantee Reserve Underwriters, Inc., 
dealing in notes, bonds and securities; 
R. H. Porter, T. B. Reese and H. S. 
Phipps, incorporators. 

Harris-Kelman Company, Inc., gar- 
ment manufacturers; capital stock, $15,- 
000; J. H. Harris, H. Kelman and G. 
Harris, incorporators. 

Home Oil Company of Dallas, gasoline 
retailers; capital stock, $1,000; Clarence 
L. Callaway, E. F. Ballard and Milton A. 
Callaway, incorporators. 

House Wrecking & Lumber Company, 
merchandise; capital stock, $1,000; H. T. 
Leslie, Matie A. Leslie and M. B. Sol- 
oman, incorporators. 

Julian, Inc., cosmetics manufacturing; 
capital stock, $10,000; D. C. Tallichet, 
W. C. Adair and Fred C. Dangeleisen, in- 
corporators. 

Kraft Associated Distributors, Inc., 
Chicago, Ill.; food and dairy products; 
secured permit to do business in Texas 
with Dallas as headquarters. 

Lone Star Pants Co., Inc., merchandise; 
capital stock, $20,000; Morris Wiesen- 
feld, H. E. Heyman and Irving Bornfield, 
incorporators. 

Mack Construction Co., contractors; 
capital stock, $10,000; Ira L. McCollister, 
Henry C. McDonald and W. W. Calhoun, 
incorporators. 

Municipal Realty Co., realty develop- 
ment; capital stock, $100,000; F. D. 
Cochran, Paul Danna and C. B. Parrott, 
incorporators. 

Musical Milkmen, Inc., advertising; 
capital stock, $2,000; W. B. Williams, W. 
G. Mackemie and W. E. Mackemie, in- 
corporators. 

North Texas Hotel Company, hotel; 
capital stock, $10,000; J. W. Drown, Sid- 
ney G. Abbott and C. C. Rank, incorpo- 
rators. 

Premier Realty Company, realty de- 
velopment; D. L. Ray, Earl McConnell 
and Fred P. Thomas, incorporators: 

Reserve Development Company, Tulsa, 
Okla., mineral development; secured per- 
mit to do business in Texas, with Dallas 
as headquarters. 

Scott-Burr Stores Corp., Chicago, IIL, 
merchandising; secured permit to do 
business in Texas, with Dallas as head- 
quarters. 

Southwestern Credit Corporation, 
loans and securities; capital stock, $160,- 
000; W. Hogg, T. L. Camp and J. N. 
Townsend, incorporators. 

Texas Co-operative, Inc., marketing; 
capital stock, $1,000,000; C. W. E. Berg- 
ner, A. B. Tarwater and Frank P. Frist, 
incorporators. 

Trinity Valley Realty Company of 
Dallas, realty development; capital stock, 
$1,000; Lewis M. Dabney, Jr., W. Frank 
Knox, Jr., and R. A. Ritchie, incorpo- 
rators. 

Trux-Mix Concrete Company, building 
construction and repairs; capital stock, 
$6,000; P. W. Gifford, L. L. Dent and W. 
B. Palmer, incorporators. 

Van-Dal Oil Company, mineral devel- 
opment; capital stock, $8,000; H. R. 


Altick, Jr., J. L. Flowers and W. D. 
Lataste, incorporators, 

Winshield Glass Manufacturing Com- 
pany, manufacturing and selling; capital 
stock, 1360 shares nonpar value; incorpo- 
rators, Hugh Banner, Carl J. Herman 
and H. M. Lovett. 

Y-B Lubrication Company, merchan- 
dise; capital stock, $3,000; George J. 
Young, J. Y. Ballard and J. Y. Ballard, 
Jr., incorporators. 


ope 
A Retailer Talks 


(Continued from Page 18) 
to the individual buyer with your prop- 
osition. The buyer, not the general mer- 
chandise manager or store owner, must 
be “sold” and “enthused.” 

Above all, it is unwise to attempt to 
sell the buyer on a product simply be- 
cause it is a local or State product. Mer- 
chandise must be sold on its merits. Only 
on such a basis will merchandise be pur- 
chased by the consumer. And, after all, 
that is the final test of a product, no 
matter where it is made.—Bulletin of 
Progressive Texans, Inc. 


LABELS 


Bottle, shipping, package, stickers, pasters 
—gummed or ungummed—printed in one 
or more colors from type or plates. Die cut 
in special shapes if desired. 


WEATHERFORD PRINTING CO. 


Wholesale Merchants Bldg. 
Telephone 2-7639 Dallas, Texas 














A Complete Banking and 


Trust Service 


Republic National Bank 


and Trust Co. 
Dallas, Texas 








PHOTOSTAT PRINTS 


Facsimile Copies at Original Size, Enlarged or Re- 

duced of any Written or Printed Document, Legal 

and Commercial Papers, Letters, Drawings, Maps, etc. 
JNO. J. JOHNSON 

1912 N. St. Paul St. Phone 2-8067 














Catalogue Covers 
Loose Leaf Binders 
Rebinding 
Let us help you make your 
sales covers more effective. 
We cooperate with you and 

your printer. 


AMERICAN BEAUTY 


Cover Co. 
1900-8 Orange Dallas 











=p, 1 Typewriters 
Aim Adding Machines 
Repairs and 

~ Supplies 
Ss. L. EWING CO. 


“In Dallas Since 1902” 
1606 Commerce Street Dallas, Texas 
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Texas Produces Nearly 
Half of Nation’s Oil 


S fairly complete data are as- 
sembled on oil production dur- 
ing 1933 for Texas and the 
Nation, a number of very im- 
portant and highly signifi- 

cant aspects of this basic industry stand 
out in clear perspective. A first item of 
importance is, according to figures pub- 
lished in the Annual Number of the Oil 
and Gas Journal, January 25, 1934, that 





1933 PRODUCTION, BY STATES 
No. Active 
Wells 
1933 Dec. 
(bbls.) 31, 1933 
173,125,420 9,199 
-178,356,449 57,853 
401,808,452 48,210 
. 11,449,635 
. 41,305,768 
11,095,729 
25,629,655 
Illinois ..... . 4,252,000 
Pennsylvania . . 12,677,000 
Ohio ..... 4,296,000 
Kentucky ... 4,621,000 
West Virginia 3,827,000 
Montana .. ; 2,358,056 
New York 3,153,000 
Colorado : 
New Mexico 13,801,278 
Indiana . 732,000 
Tennessee avs 7,000 
Michigan . 7,863,000 
Miscellaneous paieaathdeets 


California 
Oklahoma 
Texas 
Arkansas . 
Kansas .. 
Wyoming 
Louisiana 


914,881 








Total . --901,273,323 319,419 








Texas in, 1933 furnished 44.6 per cent of 
the recorded production in the Nation. 
The proportion of the Nation’s total pro- 
duced in Texas has been steadily increas- 
ing during the past several years—until 
in 1933 Texas produced more than the 
combined output of Oklahoma and Cali- 
fornia. 


Oil Stimulates Business 


This leadership of Texas in oil pro- 
duction—this is associated directly with 
and dependent upon the vast reserves of 
Texas oil—is a factor of great impor- 
tance to Texas. It is of importance as 
an asset to current business in the 
State; it is of importance since it will 
contribute such a large share of the busi- 
ness of the State in the immediate fu- 
ture. The share Texas contributes to 
the fuel and energy budget of the Na- 
tion’s mechanical power is enormous. 

Furthermore, it appears, to those who 
have given the subject serious thought, 
that Texas possesses important advan- 
tages for the development of manufac- 
turing industries. As a matter of fact, 
Texas’ petroleum refining industry— 
which is the largest manufacturing in- 
dustry in the State and in which Texas 
leads all other states—illustrates spe- 
cifically one important aspect of the in- 
dustrial development of the State. The 
coming of the heavy chemicals industry 
to the Gulf Coast of Texas and Louisiana 
is still another aspect of Texas’ indus- 
trialization; and, furthermore, this is a 
typical example of a movement which is 
world-wide, at least throughout produc- 
tive regions of the Temperate Zones— 
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It’s going pretty 

far to expect even a 

soundly conceived sales 

message to do a good selling 

job .ithout the strength of good 

printing to make it compelling. 
Unfortunate though it is, the ideas ex- 
pressed in your sales literature are the 

last things to reach the prospect's mind. 
He sees, first of all, the printed picture. 
If good, the message has an easier time 
of it. If bad, the message is weakened 
before the prospect ever reads it, and 
your carefully developed ideas are likely 
to run aground. Ideas, layout, and printing 
must blend into a forceful argument. Our 
job is to take your message and fortify it 
with good printing, to make it as pre- 
sentable to the prospect as if you were 
making the argument in person. We 
are equipped to fully co-operate with 
you in getting yoursales literature to 

the prospect with the best possible 
introduction. Your argument will 

have a much better opportunity 

of winning if it has the very 

necessary co-operation of 

a good printing job 

to back it up. 


OWEVER ELOQUENT 
THE MESSAGE.... 
IT OFTEN GOES 
BEGGING IF NOT 
REALLY PRINTED 
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that of the decentralization of manufac- 
turing industry. 

Still other examples might be men- 
tioned. These developments and the 
ratural resource pattern of Texas do not 
warrant the belief that Texas may de- 
velop into a second Ruhr or a second 
Northeastern United States; these fac- 
tors, however, do warrant a belief in the 
possibilities of the continued industrial 
growth in the State. And whatever in- 
dustrial growth Texas has had, whatever 
it may have in the near future, has been 
and will be dependent directly upon its 
wondrous treasures of petroleum and 
natural gas. It seems almost unbeliev- 
able that Texas in 1933 furnished nearly 
fifty per cent of the entire production 
of the Nation. 

Twenty-Three Per Cent from East Texas 

In this connection, it is to be recalled 
that the national output of oil in 1933 
was larger than in either 1931 or 1932; 
that it was almost as large as in 1930, 
and that it was even larger than in 1928. 

In 1933 the three states of Texas, 
GCklahoma and California produced near- 
ly eighty-five per cent of the oil output 
of the United States. It is of interest 
to note that seven fields—Longview, Ok- 
lahoma City, Kilgore, Joiner, Long 
Beach, Kettleman Hills and Conroe— 
furnished nearly thirty-eight per cent of 
the total for the Nation. Even more 
striking is the fact that four fields—the 
three in East Texas and one in Oklahoma 
City—produced thirty-one per cent, and 
that the three East Texas fields alone 
produced twenty-three per cent—nearly 
one quarter—of the Nation’s output in 
1933.—Texas Business Review. 

oe 

Dallas’ January postal receipts totaled 

$295,369.29, a gain of 14.52 per cent over 


January, 1933. 
ove 


New Dry Goods Rate 


A rate decision important to North 
Texas dry goods wholesalers has been 
announced by the Texas Railroad Com- 
mission. Application has been allowed 
for establishment of a third-class rate 
cn a dry goods mixture, most items of 
which had previously been placed in the 
first or second class. The new reduced 
rates apply on less than carload ship- 
ments of dry goods within the State. 


ao aad 
Louis F. Rick has been elected presi- 
dent of the Dallas Retail Furniture Mer- 
chant’s Association, with C. B. Anderson, 
vice-president, and Gaston Hammon, 
secretary-treasurer. 
oe 
Members of the Dallas Cotton Ex- 
change have elected Karl G. Hunt presi- 
dent for 1934, and A. S. Taylor, vice- 
president. Directors chosen for the new 
term are: R. P. Felder, D. J. Hughes, 
George V. Launey, W. T. Limerick, Peter 
O’Donnell, R. C. Underwood and O. O. 
Wood. 


+e 
Dallas wholesalers sell 67.2 per cent of 
the dry goods and apparel sold by all 
distributors of these lines in Texas. 
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New Memorial Park on 
Greenville Road 


Garden of Memories is the name of a 
new perpetual-care cemetery on the 
Greenville Road near Richardson. Of- 
ficers of the company handling the de- 
velopment are Grover A. Godfrey, presi- 
dent; Will R. Sparkman, vice-president; 
W. T. Talbert, secretary; R. N. Black- 
well, treasurer, and W. C. Sherard, as- 
sistant treasurer. 

Directors are: John H. Cullum, Barton 
Lawson, Lee M. Jenney, Judge W. F. 
Whitehurst, Jess M. Harben, E. R. Bur- 
nett and Richard Haughton. 

The memorial park will be developed 
in three sections, a rose garden section 
with 2,500 bushes; a Masonic section, 
with a suitable Masonic temple, and the 
plaza section, to be landscaped with 
palms and shrubs of semi-tropical na- 
ture. 

Offices of the company are on the 
ninth floor of the Athletic Club Building. 


ae 
The Dallas Clearing House Association 
has re-elected all 1933 officials for 1934, 
as follows: Fred F. Florence, president; 
Lang Wharton, vice-president; Fred S. 
Mansfield, secretary-treasurer. 


oye 


Smith County Leads U. S. in 
Blackberries Harvested 


Smith County, Texas, leads the United 
States in acreage of blackberries and 
dewberries harvested, according to the 
Bureau of the Census at Washington. In 
1930, 470 farms reporting had a total 
acreage of 2,550 devoted to these crops, 
harvested 1,852,550 quarts, marketed for 
$148,204. 

Other important Texas counties pro- 
ducing these crops are: Tarrant, 
Comanche, Wood, Bexar, Denton, Gray- 
son, Dallas and Fannin. 

oe 

Texas life insurance companies have 
stood the test of the depression better 
than those of any other State, R. L. 
Daniel, chairman of the Texas Insurance 
Commission, declared in Dallas recently. 
There were no failures in 1933 and Texas 
life companies are on a safe, cash basis. 

oe 

The following prominent Dallas oil 
men have been elected directors of the 
Independent Petroleum Association: C. 
P. Burton, W. E. Butler, D. H. Byrd, 
Tom Cranfill, J. O. Fox and E. B. 
Germany. 

oe 

Dallas sells more merchandise at 
wholesale than Houston and San Antonio 
combined, according to the 1930 Census 
of Distribution. The Dallas totals were 
$729,157,439, Houston $519,913,186 and 
San Antonio $133,819,637. 

oe 

Dallas automotive wholesalers sell 43.9 
per cent of goods sold by all wholesale 
automotive dealers in Texas and 26.8 per 
cent of the entire Southwest. 








Better Light Campaign 
Arouses Interest 


HE campaign for “Better Light— 

Better Sight” is reaching a new 

intensity now that Dallas homes 

and business buildings can be 

tested with scientific accuracy for 
lighting efficiency. The recent intro- 
duction of the “Sight Meter” has made 
it possible to know exactly how much 
light is present, and whether it is ade- 
quate for various activities. 

The Sight Meter is a small, battery- 
less adaptation of the photoelectric cell 
which many Dallas persons saw dem- 
onstrated in spectacular ways at the 
Century of Progress Exposition as the 
“electric eye.” The device measures light 
intensities with precision. Light units 
are marked on a dial, and the needle in- 
dicator shows the amount of light pres- 
ent in any spot. Moving the Sight Meter 
from place to place in a room, the ob- 
server can watch the indicator move like 
a compass needle. 

The face of the meter is also marked 
in zones, showing the quantity of light 
inadequate for critical seeing, the larger 
amounts adequate for reading normal 
print, for reading fine print, sewing, etc., 
and for severe visual work over long pe- 
riods. 

Tests Made Without Charge 

Lighting experts at the Dallas Power 
& Light Company have several Sight 
Meters, which they are using for com- 
plimentary tests of homes and business 
offices, or industrial quarters, on request. 
The light is tested for the activity car- 
ried on in each room, or various parts f 
the room—desks, chairs, etc. And if the 
light is not adequate, these specialists 
explain how it can be remedied. Some- 
times a patron needs lamps rearranged, 
or light-colored shades, in order to get 
the entire benefit of the electric current 
he is using. Sometimes the distribution 
is so poor that he has more light than he 
needs in one spot and far too little in 
other parts of a room. Wastes in cur- 
rent frequently exist because of ineffi- 
cient equipment or poor placing. 

Recognition of the importance of light 
in sight efficiency and eye protection is 
being increased. Readers of national 
magazines have seen the announcement 
of the Statler Hotels that every guest 
room is now provided with light certified 
by experts to be correct. Dallas homes 
and firms which have been raised to the 
standard of correct illumination accord- 
ing to Sight Meter figures have reported 
increased comfort and satisfaction. 


oe 
Wholesalers of chemicals, drugs and 
allied products in Dallas sell 35.5 per 
cent of these products sold by all whole- 
salers in Texas. 


William G. Carroll has been named 
president of the United Chemical Com- 
pany. Other officers elected are C. J. 
George, vice-president; J. A. Hickman, 
secretary. 
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Improvement Plan State Fair of Texas 
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Racing Plant First on 


State Fair Program 


A comprehensive program of improve- 
ments, pictured above, has been planned 
by the State Fair of Texas. The draw- 
ing shows the location of the new three- 
quarter mile race track and stands, lo- 
cated on the fish hatchery site. Other 
betterments include widening of streets, 
beautification of the embankment of the 
football stadium, another entrance to the 
stadium, redecoration of all buildings 
and more parking space. These plans are 
being pushed under the direction of 
Rosser J. Coke, president, and Otto 
Herold, general manager. 


oe 
Robert Mayer, president of J. Kahn & 
Company, Inc., Dallas, has been elected a 


member of the New York Cotton Ex- 
change. 


DALLAS, February, 1934 


Texas Fourth Among States in Number 
of Banks Under Deposit Insurance 


Southwestern banks have paid in $2,- 
180,000 to the Federal Deposit Insurance 
Corporation for insurance of deposits of 
$2,500 and under, the report of the Fed- 
eral Reserve Bank of Dallas shows. 

In addition to the $2,180,000 already 
paid in, the banks are subject to call 
April 15 for $2,180,000 more. The pay- 
ment made represents one fourth of one 
per cent of the total of deposits of $2,500 
and less. The other sum is the other 
one fourth of the half of one per cent re- 
quired. When the fund becomes oper- 
ative July 1, the banks must pay one 
half of one per cent of all deposits, which 
will be subject to a sliding scale of 
guarantees, with $10,000 guaranteed 100 
per cent, the next $40,000, seventy-five 
per cent and above $50,000, fifty per cent. 
The total amount paid in for stock in 








the insurance corporation to all Federal 
Reserve Banks was reported as $64,680,- 
000 with $64,680,000 additional subject to 
call April 15. 


Texas is fourth among the states in 
the number of banks joining the corpo- 
ration. The number is 815, with only 
New York, Illinois and Pennsylvania top- 
ping this figure. Oklahoma has 396 mem- 
bers, New Mexico forty-two and Colo- 
rado 135. A total of 54,000,000 accounts 
are already protected by the insurance, 
which will be extended to the larger ac- 
counts in July. All banks members of 
the reserve system must join the corpo- 
ration and any other states banks which 
desire to and can qualify. Membership 
becomes mandatory on all banks July 1, 
1936. 
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It’s a Floor Furnace moving into the Tom Jones’ 
front hall, ready to start work in half a day 


Uncommonly popular in Dallas, these midget furnaces are still 
going into many houses, old, new and remodeled. Wouldn't 
you like to have this luxurious CIRCULATING warmth on a 
surprisingly low gas consumption, usually 
taking care of two rooms? 


Sp 
R&S Please let our house heating engineers 


make a free estimate of what this heat 
would cost in your home. Dallas at Foot of the List 








Fifteen dollars smoke damage 
per capita is what one Ameri- 
can city pays out every year. 


Home Keeps Up With Factory Dallas is down at the foot of 


this soot list, since Dallas burns 











@ A man's home can have the same accu- natural gas. There are just a 

racy and economy in its gas equipment few old-fashioned smoky stacks 

The Flame Never Touches that a factory or business place has. left, among the 70,000 smoke- 
the Air You Breathe Investigate the new inventions, from fur- less chimneys that guard your 


‘ naces to refrigerators. sparkling atmosphere. 
The covered firebox 9 ‘ . ' 


vents out a flue. 


The Dallasfeg|as Compatiy 





